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Trailin’ 
Along 


a 


@bservations by 
the Editor 


HILE the trailer has been 
with us as a home on wheels 
» ever since, some 15 or more years 
ago Glenn Curtiss, an aviation pi- 
oneer, inspired, no doubt, by the 
English caravan, built and put on 
' the road an American vehicle of 
| this type that was commercially 
» possible. There seems to be no 
doubt that he was the pioneer 
maker in this country. But for 
years he stood alone. The trailer 
army grew and grew, but it was 
not until a short time back that 
others saw the possibilities and 
' started building trailers for the 
| market in a small way, making 
the nucleus of what may well be 
termed the fastest growing busi- 
ness in this country. 

The real start was this year 
when magazines and daily news- 
papers suddenly discovered that 
these motoring gypsies numbered 
better than 100,000 and that the 
practicability of the trailer had 
been proved beyond a shadow of 
a doubt. Unquestionably this na- 
tion-wide publicity is responsible 
for the present status of this in- 
fant industry. 

+ * * 

UNLIKE THE BICYCLE and 
automobile industries, each of 
which had to wage hard battles 
to earn a place in the transpor- 
tation picture, the trailer may 
well be said to have been born 
with a silver spoon in its mouth, 
because the bicycle and motor car 
paved the way to the public ac- 
ceptance of the modern home on 
wheels. 

. So with these thoughts in mind 
and knowing whereof I speak, 
because I grew up with the bi- 
cycle business and the automobile 
' industry, I cannot help but feel 
that the main merchandising out- 
let for the trailer must neces- 
sarily be the automobile dealer 
so well equipped financially and 
so experienced in selling motor- 
ized products. 
* * > 

THEREFORE, Automotive 
Daily News believes it is again a 
pioneer, presenting a new sec- 


tion, Trailer Trade, devoted | 


' solely to the trade side of the 


» business, and to serve as a me- | 
"dium in bringing together the 
and the| 


manufacturers 
‘automobile dealers, their logical 
>» customers. 
; * * * 

3 I THINK this initial issue 
» should be particularly interesting 
) in that for the first time pertinent 
questions as to the status of the 
indusry, the possibilities of the 
business from the automobile 
dealers’ standpoint, past and 
present production, the who’s who 
of the different companies, etc., 
are answered. 


|new industry. 
|from $200 to several thousands. 
|Quantity production models and 








Trailers Invade Shows 


Leading Exhibits 


Arrange Special 
Display Sections 


DETROIT.—The trailer comes 
into its own as a display feature 
this fall at the New York and 
Chicago automobile shows and at 
many secondary exhibitions. From 
the standpoint of .numbers and 
special backgrounds, this year’s 
shows will have the _ greatest 
trailer set-up in history. 

At the national automobile 
show in Grand Central Palace, 
New York, Nov. 11 to 18, the big 
new attraction will be the trailer 
display. When it became evident 
some months ago that the show 
would be much larger this season, 
an extra floor was contracted for, 
and a substantial portion of this | 
is to be devoted to these mod- 
ern homes on wheels. 

Fifteen or more leading com- 
panies will exhibit their new 
models and will make a concerted 


effort to demonstrate to visitors | 
is far| 


that the modern trailer 
ahead of the models of a few sea- 
sons back and that remarkable 
strides have been made in this 
Prices will range 


de luxe custom made “road 
yachts” will be offered. 


Manager Alfred Reeves 


be confronted by one big prob- 


lem—that of getting the trailers | 


up to the fourth floor. Inasmuch 
as most of them are too large to 
be accommodated by the Palace 


| freight elevators, it will be neces- 
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and | 
the show committee are going to| 
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TESTING APPARATUS 


DRIVER SAFETY 


Diagram of trailer space allotments in the New York Show, Nov. 11-18 


Increasing Deailes Use 


Is Technical Problem 


By CHESTER S. RICKER 
Technical Counsel, McCann-Erickson, Inc. 


DETROIT.—From the automo- | 
bile manufacturer’s viewpoint, the} 


house trailer does not exist except 


|in the one or two exceptional 


cases where that builder of cars 
is also in the trailer business, such 
as Pierce-Arrow or Federal Truck. 
Even in their case they do not 
recognize other makes and sizes 
of trailers. This attitude is not 
one of indifference but one of 
necessity. Until the present trailer 
industry has arrived at certain 
definite types and weights of 
house trailers it is a waste of 
engineer’s time ) to work on the | 


ia - - ‘ 
is a separate engineering job and 


one which the local dealer and 
the purchaser will have to work 
out of to the best of their ability. 

At the present time, the average 
manufacturer turns over the prob- 
lems of the owners who have a 
trailer application to the service 
department. The request for serv- 
ice usually originates from com- 
plaints which are sent in to the 
factory. Some dealer wants to 
know how to solve the problem. 


(Continued on Page 16, Col. 4) 


Trailer Retailing Well Suited — 


To Average Automobile Dealer 


Btnanixe Firms 
Discuss Plans 


For Trailers 


CHICAGO. — Time payment 
plans and participation as affect- 
ing trailer purchasers and dealers 
are looming large as a phase of 
this new fast growing industry. 
according to information gatherea 
here at headquarters of the Na- 
tional Assn. of Sales Finance 
Companies and ‘the American 
Finance Conference. 


The NASFC first took official 
cognizance of the trailer situation 
at its recent annual convention in 
Hot Springs, Va., when trailers 
were the subject of a round table 
discussion. The exchange of ex- 

(Continued on Page 2, Col. 4) 


a into Procedure of 
Car Selling; Contracts 
Are Similar 


DETROIT. — The remark- 
able public interest in the 
trailer and the resulting ac- 
tivity in that line apparent- 
ly affords the automobile 
dealer an extra chance for profits. 
The merchandising of trailers is 
naturally closely linked with 
automobile selling. Dependent as 
they are upon the automobile, 
trailers belong to the transporta- 
tion salesman — the automobile 
dealer. 

In a great many instances, 
trailer business thus far has been 
actually divorced from selling in 
the usual sense of the term. A 
natural public curiosity and a 
great deal of publicity in news- 
papers and magazines has _ re- 

(Continued on Page 10, Col. 2) 


aera. 
Potential ica 

Point to Huge 
Trailer Market 


DETROIT.— The coach trailer 
industry is looking to permanent 
and semi-permanent resident 
ownership to furnish the greater 
proportion of the estimated 200,- 
000 trailer market for next year 
and the markets of the years to 
follow. Only this group of buy- 
ers, it is thought, will exceed the 
display trailer potential and it is 
a question in the minds of many 
sales-minded builders if residen- 
tial ownership will be able to 
exceed commercial users for the 
next two or three years. 


There is no question in the 
(Continued on Page 11, Col. 1) 


problem. Each trailer application | 


Trailer Builders 


Predict 200,000 
Market For 1937 


75 Villans. Prabusiih In 
Field; 60,000 Out- 
put This Year 


By WILLIAM C. CALLAHAN 

DETROIT. — What about 
this trailer industry? That 
is a question that has been 
asked of the editors of Auto- 


motive Daily News with fre- 
quency that shows the public’s in- 
terest in the subject. These 
questions come from dealers, 
manufacturers, suppliers, writers, 
John Q. Public and from people 
in other lands. The Trailer Trade 
section of ADN has been devised 
with the idea of offering a concise 
and accurate if at present in- 
complete answer to many of the 
questions asked. 

First of all trailer building as 
an industry is only in its infancy. 
For this reason statistics are 


A partial ‘list “of ‘trailer manu- 
facturers who have been con- 
tacted by ADN Trailer Trade 
section are found on pages 18 
and 19 of this issue. This list 
will be completed as quickly in- 
formation can be obtained and 
checked. 
scarce and rumors are plentiful. 
At the present time estimates of 
the number of manufacturers en- 
gaged in trailer building run in 
the neighborhood of 300. ADN in 
(Continued on Page 17, Col. 2) 


Edwards Plant 
Seen Employing 





500 Men Soon 


SOUTH BEND, Ind.—The open- 
ing here of what is said to be the 
largest plant in the world devoted 
exclusively to 
the production 
of house trail- 
ers gives prom- 
ise of making 
this city the 
center of the 
sensationally 
growing new 
house trailer in- 
dustry as well. 

The new plant 
is the Edwards 
Home-mobile Co. 
It will furnish 
employment for 500 men within 
the space of a few months. Pro- 
duction starts Oct. 10, and 500 
units are scheduled to roll off the 
line the first month. This will be 
stepped up to 10,000 a month by 
Jan. 1, and at peak production 
the capacity is estimated at 7,500 
to 10,000 units per month. 

The first model in production 
will be the Home-mobile “16.” The 
“8” and the “20” will follow 
shortly. Construction is entirely 
of safety steel and design is such 
that it can be shipped knocked 
down to assembly plants through- 
out the country. Plans are al- 


(Continued on Page 14, Col. 5) 


W. H. Edwards 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


William B. Stout Envisions New Type Road Home | 


Sees Future Improvements; 


Making Mobile A partments 


By WILLIAM B. STOUT 


EpiTor’s Note: William B. S 
designer of the Stout Scarab Car, 
the first all-metal plane for com- 
mercial use and the Stout Highway 
Home, has written the following 
article for the Trailer Trade Section 
of Automotive Daily News on the 
relations of trailers to the present- 
day housing problem. 


DEARBORN, Mich.—While the 
trailer movement has suddenly 
descended upon us and is fast 
becoming a rage, it is in my opin- 
ion, the first step in a permanent 
and more suitable house develop- 
ment for the mass of the public. 


Starting originally in Florida as 
a vehicle to be dragged behind 
cars in which the owner rode and 
carried household goods, it has 
developed through the first step 
of being a vehicle, and is now in 
the second step of usefulness not 
on the road but when on location 
as a means of temporary resi- 
dence. Instead of being used for 
touring it is used for living during 
short stays and is being more 
and more designed as _ living 
quarters rather than as touring 
quarters. 


Trailer Camps Filled 


Today the trailer camps are 
filled with vehicles located for the 
week, month, or season in one 
spot. A camp at Sarasota this 
year had close to 3,000 trailers— 
all shapes and sizes, all lengths, 
widths and heights, made of every 
material from cardboard to chrom- 
ium—costing anywhere from $200 
to $20,000, sans space, sans laun- 
dry equipment, sans toilets and 
sanitation, filled with crowded 
comforts, surrounded with flap- 
ping clothes lines, and under- 
mined with papers and tin cans. 


THE STOUT DESIGNED HOUSE on wheels, when on 
tion” has living quarters comparable to a small apartment. 


| management 


visions of mis- 
and the _ outsider 
looking in wondered what sort of 





| 


riff-raff could exist in such con-| 


ditions. 


As a matter of fact, the type of | 
person living in these places to-| 


day, as a lark, is of surprisingly 
high-grade, but the actual me- 


chanical lack of standardization | 


of line, shape, or arrangement in 
the trailers themselves 
any comely appearance of these 
collections of road vehicles. 


Sees Bigger Trailers 


These are the first of a fleet of |} 


land yachts with the first owners. 

The first year a man buys a 
boat he gets a little one and 
makes his mistakes and learns 
the reasons on a small scale and 
next season he wants a bigger 
and better one, and a continual 
order of improvement and an in- 
crease in the boat business is the 
result. 


As the industry develops these 
trailers must get bigger and bet- 
ter and more complete, but the 
major necessity of improvement 
in the trailer camp is manage- 
ment. 

Cities are not going to give un- 
sightly trailer camps positions of 
importance in their civic set-up 
and an appearance of slovenliness 
will get a treatment of fool laws 
unless these camps are beautified 
and managed to be an asset. The 
first necessity of this problem is 
a complete re-design of the trailer 
idea. 

This change is already visual- 
ized as coming. Whereas the first 
change was from a touring ve- 
hicle to a camping vehicle—and 


“loca- 
Being 


thoroughly insulated, it is comfortable in the coldest weather. 





WHEN FOLDED FOR THE ROAD, the Stout Highway Home is 


type of coach. Streamlining is sacrificed for interior head room. 


forbids | 


size of the vehicle. 


there are still plenty of good 
touring vehicles being built and 
will be the second step; develop- 
ment of a camping vehicle for 
seasonal occupancy has been com- 
pleted. Having lived in some of 
these handy small quarters, many 
are making them permanent 
homes the year round, so we have 
come to the third step, not of 
trailers, but of highway homes. 
Around many of even our north- 
ern cities scores of these trailers 
can be found in the middle of 
winter banked in around 


and with the little stove putting 
out calories for the benefit of the 
occupants. 
do not want to live in so crowded 





|nomical shelter that can be had 


of any kind. While the walls of! 


|most of them are not well insu- 


| such that a very small stove and 
very little fuel will keep a very 
lovely temperature inside; so out- 
| side of lack of space its comfort 
is not so bad as it seems. 
All-Year-Round House 

| However, since the trailer in- 
| dustry has reached this third 
| stage of all-the-year-round mobile 
| house, the house industry is mak- 
|ing the third step an attempt to 
| give equal mobility by an actual 
| living shelter instead of a camp- 
|ing shelter. 

| A two-burner gasoline stove is 
not enough for all-the-year-round 
cooking and heating, although it 
i fine for fried stuff and canned 
goods. A little 25-pound ice re- 
| trigerator is not sufficient for 
permanent occupancy even of a 
small trailer; and space having 
two or three to sleep is not large 

(Continued on Page 9, Col. 1) 


no larger than the conventional 


the | 
foundation to keep the floor warm | 
Most of these people | 


quarters but they are the best| 
available and today the most eco- 








WHEN SET UP READY FOR OCCUPANCY the Stout trailer house takes on the appearance of 
a three or four room cottage. The two wings which unfold from the main part of the trailer triple the 


BILL STOUT, the author of the article on this page, seated 
second from the right in the above group, is shown entertaining 


| friends i f hi i 
jlated yet the cubic capacity is| _ 7 — - trailer houses. 


Firms Prepare to Finance 


Trailers on Larger Scale 


(Continued 
periences thus far brought out the 


fact that members had not as/| 


yet been called upon to repossess 
trailers financed by them, nor had 
they encountered any appreciable 
difficulty in the matter of col- 
lections. 


It was agreed that although the 
NASFC members have not as yet 
been compelled to formulate 
standard practices for trailer fi- 
nancing, that industry is advanc- 
ing to the point that such rules 
may be found necessary during 
the coming year. As a _ conse- 
quence, members were urged to 
keep close watch on trailers and 
to report on their experiences. It 
was also stated that the year 
ahead may require rules of prac- 
tice by the finance companies, due 
to the crystalization of more 
definite ideas on their part. 

Those participating in the dis- 
cussion declared themselves to be 
particularly interested just now 
in insurance angles of trailers. 

Interest of the American Fi- 
nance Conference is reflected in 
the sending out of a question- 
naire to members to get their 
reactions on trailer financing, 
their opinions on how it should 
be handled with regard to both 
consumers and dealer stocks, 
their ideas on whether recourse 
or non-recourse paper should ap- 
ply, and their experiences in the 
matter of repossessions. 


The survey by AMC has stirred 
a surprising amount of interest 
among members, according to 
headquarters of the group. The 
association is arranging for a 
convention here in connection 
with the Chicago automobile show 
Nov. 14 to 21, at which time com- 


from 


Page 1) 
plete results of the survey will be 
divulged. 

It is learned also that the re- 
cently formed Coach Trailer 


|Manufacturers Assn. plans a meet- 


ing during the same week in 
Chicago, and reports are to the 
effect that financing and insur- 
ance will rate as two of the chief 
topics for discussion. In this con- 
nection, it is considered quite 
likely that leaders in the financ- 
ing will appear on the program 
and will swap ideas with the 
trailer chiefs on the subject of 
time payments. 


Illuminated Highways 
Make Debut in Illinois 


CHICAGO.—Night illumination 
of country highways became a 
reality this week near Chicago 
in the presence of 5,000 persons 
on a stretch of Skokie road. The 
experiment is described by the 
Chicago Safety Council as an ef- 
fort to reduce accidents in night 
driving. 

The system, installed by the 
Public Service Co. of Northern 
Illinois, consists of 26 sodium- 
vapor lights, set alternately on 
each side of the road and at 250- 
foot intervals. They appeared to 
give unbroken _ illumination. 
Golden yellow in color, the lights 
also did away with glare. They 
are also declared to be 2% times 
as powerful as ordinary lights, 
thereby enabling them to pene- 
trate fog and rain, make pedes- 
trians or cars visible 2,000 feet 
away, and have a life of 2,000 
hours. The light is produced by 
passing electricity through glass 
tubes containing sodium. 
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Sandusky Trailer Sho 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Women Visitors Powerful 


Influence on Interiors |ji 


By JACK WEED 


DETROIT.—Manufacturers rep- | 


resenting 14 separate and distinct 
industries who had gone into the 
manufacture of coach trailers 
made the Sandusky trailer show, 
at once a melting pot of ideas and 
a testing laboratory of design. 

Represented on the lot were 
trailers made by firms whose 
former main business had been 
the manufacture of camping 
trailers, automobiles, trucks, fur- 
niture, truck bodies, hearses, 
boats, mill work, cooperage, mat- 
tresses, show cases, custom built 
car bodies, ready built houses, 
and the production of car body 
builders. 

Out of this assemblage came 
radically new ideas—and a new 
trailer business. 

Motor car and truck builders 
brought automotive practice and 
design—and found that engineers 
in a drafting room have difficulty 
thinking like women. 

Old line trailer builders came to 
Sandusky proud of their prod- 
ucts—and after looking over their 
competition began to wonder 
why they were weeks behind on 
orders, 

Appealed to Women 


The old time truck body build- 
ers who had become tops in the 
trailer business, and there were 
quite a few of them, began to 
scratch their ears when they saw 
the furniture entries into the field 
start showing the women swatch 
after swatch of upholstery and 
draping fabrics as optional selec- 
tion. 

A new coach trailer business 
was born—a new tempo was 
struck—a new appreciation of 
how much better house trailers 
must be built was firmly fixed in 
the mind of every manufacturer 
who was at the show, either as 
an exhibitor or as a visitor. The 
melting pot of industrial ideas 
cannot take all of the credit for 
so radically and decisively set- 
ting a new standard—there were 
some two or three hundred 
women who had lived in trailers 
for months and years parked in 
their mobile homes. They also 
came to the show and freely 
criticized from the standpoint of 
a woman who has lived in one. 

Trailer builders who exhibited 
told me that the ladies’ polite but 
uninterested “It’s nice” hurt more 
than a frank “Why on earth did 
you build that like that?” The 
first expression seemed to say 
“You just don’t click at all” while 
the second showed that there 
must have been some good fea- 
tures to arouse enough interest 
to bring forth a criticism of the 
one feature they didn’t like. 


New Trends Started 

Out of the melting pot of Sand- 
usky came some very distinct 
industrial trend. Automotive in- 
fluence as exemplified in the jobs 
shown dictated all steel under 
carriages or chassis to the coach 
trailer industry. Steel under car- 
riages are now accepted:as a 
standard by the leading manu- 
facturers and it is felt that prac- 
tically all of the coaches exhibited 
at the New York and Chicago 
shows will feature them in place 
of the former wood and steel 
combination. 

A distinct trend toward steel 
exteriors is indicated. Composition 
wood will continue to be used by 
many builders rated as good 
manufacturers, however, while 
they watch those who adopt steel 
do the pioneering both in con- 
struction and selling. 

Axles also came in for their 
share of attention. The 1937 
models of the leading builders, it 
is believed, will be equipped with 
backing plates for brakes as 
standard equipment. More engin- 
eering attention will also be given 
to matching gross trailer weight 
with the proper size axle centers, 


wheel and tire sizes and wheel 
| bearing capacities. 
learned this year that an 


be incorporated in the future to 


and extra duffle. 
many states and a very large per 


brakes at the time of purchase 
the industry looks forward to this 
item becoming standard equip- 
ment in the very near future 
Right now both vacuum and 
electric brakes are being offered 
as extras. 
Lock Demand Felt 

A demand for a locking type 
of hitch to prevent theft when 
the trailer is parked is being felt. 
Cases have already come to the 
attention of a number of the 
builders where thieves have 
backed up to a trailer in a deal- 
er’s lot, coupled it to their car 
and driven off. A hitch arrange- 
ment which permits locking a 
dummy ball in the socket will 
prevent this type of loss. 

Interiors, however, came in for 
more new ideas as a result of the 
summer shows. 

The lady prospects fell in love 
with the galley vents, being shown 
by a number of builders, to carry 
off the odors and fumes from 
cooking. While a _ considerable 
number of builders are now in- 
corporating this feature in their 
1937 models, some manufacturers 
are overlooking the fact that these 
vents must be so designed as to 
be easily and thoroughly cleaned 
and that the screens through 
which the fumes are vented must 
be removeable so that they can 
be cleaned often. No dirt is quite 
so obnoxious as grease collections 
from cooking. When the vent is 
equipped with an electric blower, 
the fan must be easily removed, 
as it also gets its share of the 
dirt and in many cases also blocks 
access to the vent screen. 

Stoves more approximating the 
design and finish of the modern 
cabinet type house stove are in 
demand as a result of requests 
made at the shows by the ladies. 

(Continued on Page 16, Col. 1) 








take care of the extra weight that | 

the owners put in them in the|f 

way of yard furniture, awnings | 
With brakes being demanded in | 


centage of buyers equipping with | 


| 


Builders have | 
ade- | 
quate allowance for overload must | 


TCMA To Survey 
All Firms Now 
Active in Field 


PEORIA, Ill.—A highly opti- 
mistic outlook for the 
business in 1937 is shared by all 


Trailer 


of this city who is secretary of 
the TCMA. 


“At the recent Detroit meeting,”’ 
says Wildey,” it was decided to 
employ a secretary-manager and 
to establish the headquarters of 
the association in Peoria. 





w Proved Testing Laborato 


trailer | 


members of the recently formed | 
Coach Manufacturing | 
Assn., reports W. Russel Wilday. | 


| 


3 


ry 


WHETHER IN A PARK laid out for trailer use or in the back woods, peopie who are experienced 
trailer users enjoy life as much as they would at a cottage. This Covered Wagon photographed north 


and east of the Canadian Soo is far from any semblence of civilization. 


| AWNINGS WITH NET SIDES are a standard part of many 


“For the ensuing months a | house trailers: This Covered Wagon with its outdoor living room is 
very constructive program was|an excellent example of the trend in the use of this accessory. 


laid out with public interest and 
the welfare of the industry and 
kindred lines uppermost in the 
minds of the directors. 


“A survey will be made to de- 
termine the exact number of firms 
engaged in manufacturing trailer 
coaches and a cordial invitation 
to join in the work of the associ- 
ation will be extended to all repu- 
table and recognized builders in 
the United States. . 

“The industry has experienced 


|a phenomenal growth in the past 
|two years and the association 
‘can render a very valuable ser- 
| vice to manufacturers and to the 


motoring public. 


| “A meeting of the board of 
| directors will be held in Chicago 
|in November, at which time the 
| secretary will give a complete re- 
| port on activities of the associa- 
| tion up to that time. 


THIS INTERIOR OF A KAUNEEL COACH shows how heating stoves can be modernized to make 
them fit into the interior design harmoniously. Note the use of an automotive heater front to direct the 
air from this hot water heater to any part of the trailer. 


SAE Will Study 
| Standard Hitch 


For Trailer Use 


NEW YORK.—With use of 

tourist trailers increasing daily, 
the Society of Automotive En- 
|gineers plans appointment of a 
|committee to set up a suitable 
standard for the couplings by 
| which the trailer is attached to 
| the automobile. 
Trailers are likely to be drawn 
| by any make of car and the time 
has arrived, prominent engineers 
|say, when a standard coupling 
| design which will permit inter- 
changeability of the trailer from 
car to car might bring real eco- 
nomic benefits, 

Interchangeability resulting 
from SAE standards—which now 
cover practically every part of an 
automobile or truck is estimated 
to have saved car owners more 
than a billion dollars in the last 
25 years. The society has done 
important standardization work 
for the aircraft industry in re- 
cent years and current activity in 
the fast-growing tourist trailer 
field is in line with its practice of 
keeping SAE standardization ac- 
tivities fully abreast of new needs 
as they arise. 








House Trailers 
Crashes Society 


MINNEAPOLIS, Minn. — 
The automobile house trailer 
this week crashed the so- 
ciety section of the Minne- 
apolis Star. 

Miss Doris Thompson of 
the society department de- 
voted an entire page in the 
society section to a story 
and pictures of Minneapolis 
social leaders and their trips 
in their trailers. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Trailer Trade 


D URING the past 12 years Automotive Daily News has | 
striven tirelessly to set itself up as the eyes of the) 
automotive industry. Through a host of correspondents | 


| trucks we were in the center of 


Trails 


Trailer Business Booming 
No Standards Yet 
Car Dealer Ultimate Outlet 


by 
Back Weed 


what of a hectic job these 
days, with new manufacturers 
entering the field, new models 
being announced nearly every 
week and practically every maker 
in the industry reporting unfilled 
orders on the books. 


But that’s the way with new 
industries which suddenly are be- 
set with fast-growing pains. We 
can look back to similar condi- 
tions in the automotive business, 
the truck business and the radio 
boom. 


Manufacturers had practically 
the same problems confronting 
them in the early formative days 
of each. Well do I remember 
when on tour of the state fairs 
with a Carter Car entourage in 
the early days of the automobile 
we earnestly preached that the 
ultimate drive would be by fric- 
tion wheel—in the early days of 


a raging storm of claims and 
counter claims for the superiority 
of chains versus double reduc- 
tion versus internal gear versus 
worm. 





in the leading trade centers we have endeavored to keep 
our readers constantly informed of the vagaries and| 
trends of the manufacture and sales of automobiles, | 
trucks, parts and accessories. In this way we have hoped 
to make it possible for our readers, without leaving their | 
places of business to keep constantly abreast of changes 
and trends which affect them in their operations. | 


By accurate and unbiased reporting we have hoped to 
supply our readers with information which otherwise | 
could be obtained only through costly research and much | 
weary traveling. Our correspondents are your eyes at 
every center. They have been selected because their train- | 
ing makes it possible for them to view trends much in the 
Same way that you would look at them yourselves. 


This week ADN presents the first issue of the Trailer 
Trade section of its publication. We have felt that the 
rapid growth of the trailer industry and its close relation- | 
ship and direct bearing on the automobile industry makes | 
it increasingly important that dealers and manufac- 
turers be kept informed of its trends. We felt that this 
information could best be assimilated if it were segre-| 
gated from the regular news of the automotive industry. | 


In this issue we have attempted to draw a concise pic- 
ture of what the trailer industry is, what its aims and 
aspirations are, and what seems to be its future. Very 
little factual information is as yet available, due to the 
newness of the industry itself. The estimates and predic- 
tions in this Trailer Trade section, however, have been 
obtained from the most authoritative sources we know. 
We hope you like it. We hope that it will help you in 
your business. We would appreciate a word from you 
regarding it, or questions regarding the trailer industry, 
which this first effort has failed to answer. 





Trailer Registrations 


P to the end of 1935 there were 733,414 trailers of all 

description registered in the United States. The 1935 
registration increased 118,099 units over the total at the 
end of 1934. Just how many of these trailers are what are 
commonly called the house trailer, it is impossible to tell. 
In most states trailers are registered merely as trailers 
regardless of whether they are heavy duty commercials, 
house trailers, light utility trailers, or what have you. 

Heavy registrations of commercial cars in 1935, and 
thus far in 1936, add still further confusion when one 
attempts to reach an estimate of the number of house 
trailers actually in existence. During the past three years 
the manufacture of house trailers has grown at a pace 
that now puts the builders of these units on the basis of 
an industry. In 1936 it is estimated that 60,000 factory 
built jobs were poured into the market. Next year it is 

redicted that 200,000 units will leave the trailer assembly 
ines. 

If these estimates and predictions are correct the time 
has come when house trailer, utility trailer and commer- 
cial trailer registrations should be segregated by the 
various states. Already this move has been made in 
Michigan. We hope this will be followed by other states. 


Which all means that after 
having made the midwestern cir- 
cuit of trailer factories we are| 
not at all burdened with per- 
plexities regarding the proper 
materials or method of con-| 
structing a house or display| 
trailer. 

If any trailer is built soundly | 
and engineered properly—and its! 
interior is designed to please a} 


RAILING the trailers is some- | 








sufficient number of women so)! 
that wheels are kept turning at a 
profit, it is a good vehicle and | 
deserves its place in the sun. 


Standards are set by public 
preference and production econ- | 
omies. 


The trailer industry is still far | 
from the stage where definite 
rules qualify a price or size 
standard. 

The industry already is, how- 
ever, practically unanimous in 
one important phase of its busi- 
ness—car dealers are the logical 
and proper retail outlet. 

One naturally expects automo-| 
tive trailer builders like Pierce- 
Arrow, Federal and Hayes Body 
to start out building car dealer 
representation. It is natural for 
Covered Wagon, Aladdin and 
Kabin Koach with sales heads re- 
cruited from the automotive 
ranks also to look to the car 
dealer with preference. 


But when pioneer builders like 
Silver Dome, Vagabond, Palace, 
Schult and Pioneer also look 
to the established car dealer 
as their means of making their 
product readily available to the 
nation at large, it appears that 
the industry is unanimous on at 
least its choice of retail repre- 
sentation. 

Car dealers are far in the ma- 
jority in retail representation with 
most of the production builders 
right now. Ralph Nettleton of 
Covered Wagon tells me that over 
85 per cent of their nine hundred 
odd outlets also sell one or more 
makes of cars. 


Al Shields of Silver Dome has 
expanded his retail representa- 
tion almost exclusively from the 
car dealer body this year. 

Trailer selling by‘car dealers is 
fundamentally sound, according 
to the dealers themselves who 
have added trailers to their line. 
The sale of a trailer often means 
the sale of a new car at the same 
time. It also means the sale of 
a goodly quantity of accessories 
for both the car and the trailer. 
Handling all under one roof, so 








to speak, gives the dealer a much 
better opportunity of making a 
reasonable profit on the sale. 


Progress 


Trailer Franchise 

We have become very much in- 
terested in the securing of an ex- 
clusive distributorship of an all 
metal trailer. 

Please advise us what companies 
to contact in regard to securing 
this franchise. 

We believe that the all metal 
trailer is the one that we desire, 
however, if there are other better 


| and cheaper trailers available, we 
would also be 


interested.—J. C. 
Smooth, Smooth-Beeson, S. A., 
Chevrolet, GMC, Buick, Panama, 
R. P. Colon, R. P. 


_Camps 


Please let us know if you have 
a list of trailer camps—not in- 
cluding tourist camps in the 
United States. If so, how many 
names comprise the list and its 
price; if not, what the cost of 
compiling it would be. 

The trailer camps in the above 
refer to only those like the one 
at Sarasota, Fla. 


Please let me know, also, if 
you have a list, or if one is avail- 
able, of the owners of house 
trailers——R. L. Gould, Manufac- 
turers Record, Baltimore, Md. 

Epirors Note: The American 
Automobile Assn. is at present 
checking trailer camps and camp 
conditions. This survey should be 
completed soon. No owner lists are 
now available. 


Outlet 


As subscribers to your paper, 
we note that in the Sept. 19 issue, 
that quite a number of trailer 
manufacturers will exhibit at the 
New York show. We are thinking 
of taking on a trailer as a dis- 
tributing proposition for Western 
Washington, and would like the 
names of four or five of the prin- 
cipal manufacturers. 


Inasmuch as the freight from 
the East is quite an item, it would 
no doubt, be more practical for 
us to tie-up with a manufacturer 
on the East Coast. Our reason for 
suggesting this is that to compete 
with Pacific Coast manufacturers 
it would be necessary for us to 
ship trailers out by_ boat by Pan- 
ama. 

Will you please give us the 
names of four or five of the manu- 
facturers which you would re- 
commend, so that we might con- 


tact with 
Tyson, president, Tyson Oldsmo- 


them direct.—A. R. 


OCTOBER 
France, Automobile Show 
England, Automobile Show. 


1-1i—Paris, 
15-24—London, 


NOVEMBER 
3-7—Newark, N. J. National Motor Truck 
Show. 
9-14—Des Moines, la. Automobile Show 
it-15—Omaha, Neb. Automobile Show. 
11-18@—New York. Automobile Show. 
Central Palace. 
12-19—Philadelphia, Pa. Automobile 
13-19—Toledo. Automobile show. 
14-18—Akron, 0. Automobile Show. 
14-20—Columbus. Automobile Show. 
14-21—Boston. Automobile Show. 
14-21—Chicago. Automobile Show. 
14-21—Detroit, Automobile Show. 
14-2i—New Haven, Conn. Automobile Show 
and Trailer Exhibit. 
14-21—indianapolis, Ind. Automobile Show. 
14-21—San Francisco. Automobile Show 
14-21—Seattie, Wash. Automobile Show. Civic 
Auditorium. 
14-22—Los Angeles. Automobile Show 
14-21—Washington, D. C. Automobile Show. 
15-22—St. Louis. Automobile Show. 
15-21—Cincinnati. Automobile Show. 
*16-2i—Denver. Automobile Show. 
16-2i—Des Moines, la. Automobile Show. 
16-2i—Grand Rapids, Mich. Automobile 
Show. 
16-2i—Ottawa, Can. Auto Show, Chateau 
Laurier, Ottawa, Canada. 
16-21—Pittsburgh, Pa. Automobile Show. 
19-25—Asbury Park, N. J. Automobile Show. 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automobile Show. 
21-28—Brooklyn, N. Y. Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—Minneapolis, Minn. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
21-28—Rochester, N. Y. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29-——-Milwaukee. Automobile Show. 
22-29—Portiand, Ore. Automobile Show. 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Baitimore. Automobile Show. 
28-Dec. 5—Hartford, Conn. Automobile Show. 
*30-Dec. 5—Peoria. Automobile Show. 


Grand 


Show. 


DECEMBER 


6-8—New Orieans. Automobile Show. 
%-t3—Chicago. ASI Show. Navy Pier. 
*Tentative. 


Commercial Sales 


Boost Low Months 


“The demand for trailers . as 
homes, while less seasonable than 
the automobile sales curve, still 
shows considerable variation be- 
tween high and low months. 
Months that are weakest for home 
trailers can well be employed for 
developing merchandising trailer 
sales.” 
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A SENSATIONAL NEW LINE OF 
SAFETY STEEL HOUSE TRAILERS 


ODUCTION starts Oct. 10 on what we believe to be BUILT TO THE STAN 

PP eecestisca, the finest house trailer yet to make its no 4 THE AUTOMOTIVE INDUST RY 
appearance— Edwards Home-mobile. Design is by an 

eminent automobile engineer... construction i a anak SOLD BY SEASONED AUTOM OBILE MEN 

zation with vast experience in the manufacture of commer- 

cial trailers, under the direction of a passenger car production 

specialist. Merchandising is in charge of an outstanding auto- 

mobile sales executive and will follow automobile lines. 


Home-mobile is refreshingly new from stem to stern. Its 
appearance reflects the best in modern design inside and out. 
Construction and convenience features are far in advance 
of anything in the field. Home-mobile embraces 65 impor- 
tant improvements, most of which are not found in any other 
house trailer. These include Safety Steel Construction, Air 
Conditioned Design, Automobile Type Windows, Beautiful 
Modern Interiors, Metal Cabinets, Adjustable Road Clear- 
ance, Chrome Molybdenum Steel Springs and others. Yet the 
price of Home-mobile is definitely competitive. 


More than three years’ intensive research precedes this 
announcement. In Edwards Home-mobile we present a real 
home-on-wheels — a smart, sturdy, salable product that you 
can safely back with your name and reputation. Dealer writ- 
ten franchise is unusually liberal. Large scale production meth- 
ods assure prompt deliveries in quantities. THE EDWARDS 
HOME-MOBILE CORPORATION, South Bend, Indiana. 


@ SAFETY STEEL CON. 

STRUCTION. Rolled tubu- 
lar steel sections used in Home- 
mobile bodies are 1-1/16" x 2" 
thick. They are light in weight, 
@ SMART, MODERN INTERIORS DICTATED BY WOMEN. _ jt 10 tines stronger than wood. 

Home-mobile interiors are fp ahead of the field. Cabinets are Ase "3 - —- pars 
all metal— Equipment is complete. Design is dictated by seasoned of D0) PORCINE ip 
feminine users. Colors appeal to the feminine buyer. Motor driven creases safety factor. 
ventilating system assures abundance of pure, fresh air. 


WHY YOU SHOULD INVESTIGATE 
THE HOME-MOBILE FRANCHISE 


Designed by foremost automotive engineers. . gt E D af ps 4 D S a 
Built by automotive men to exacting automotive a 

standards... Sold through automobile dealers. . 

A complete line, priced competitively .. Large yw 0, UL Fed Pt 


scale production assures prompt deliveries in 
quantities... A liberal franchise, dealer written. . 
Backed by a compelling national advertising 
and publicity campaign .. Home-mobile is 
America’s Most Salable House Trailer. e« ¢ ¢ 


AMERICA’S FINEST HOME-ON-WHEELS 





Massachusetts Clubs 


War on Tax Diversion 


BOSTON.—An aggresive cam- 
paign has been started by the 
Motor Truck Club of Massachus- 
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Cost of Pulling Trailer Negligible, Check Shows 


| etts and the Federation of Mas- 
sachusetts Automobile Clubs to 
stop diversion of the state gaso- 
line tax to other purposes. Since 
1931 it is estimated that some 
$57,250,000 of such taxes have 


been diverted by the state legis- 
lature from the purpose for which 
they were assessed, namely, con- 
struction and maintenance of 
highways throughout the state, to 
| other purposes. 


COVERED WAGON 
is the World’s most 
popular Trailer... 


YESTERDAY 
and 
TODAY 


One 


of the original Covered Wagon 


standard models that has traveled well 


over 


strong. 


$785 


40,000 miles—and is still going 
By contrast we present the 
De Luxe Covered Wagon, com- 


pletely equipped with every conceivable 
luxury and convenience for years of 
travel pleasure and owner enjoyment. 


When you go into the trailer business, make sure that the 
builder is a reputable, financially sound organization, with a 
real background of experience in this important, specialized 


field. 


Today Covered Wagons are built by the world’s largest makers 
Over 1,200 men in a 20-acre plant devote 


of trailer coaches. 
their undivided efforts to building Covered Wagons. 


Automo- 


tive engineers, automobile body builders, chassis designers and 
craftsmen cabinet workers employed at Covered Wagon have 
pooled many years of knowledge and experience in this one 
effort—creating Covered Wagon trailer coaches that represent 
the ultimate in comfort, efficiency and value. 


Look at them all. 


Try them all. 


But find out for yourself what 


eight years of actual trailer building experience has meant to 
. . learn why, on the highways of the world, 
there are more Covered Wagons in use than any other make. 


Make your own tests. Compare it with any other product at any 


Covered Wagon . 


price. 


Covered Wagon’s success is due in large part to the satis- 


faction and enthusiasm of the people who own Covered Wagons. 
The Covered Wagon line includes three models—the leader in 
Floor Plan and Retail Finance Plan are avail- 
able to Covered Wagon dealers through the Commercial Invest- 
ment Trust Company (C.I.T.). 
Write for illustrated literature on the Master, De Luxe or Cus- 
tom Coach Models, and details about the Covered Wagon 


each price class. 


franchise. 


COVERED WAGON CO. 


Mt. Clemens, Mich. 
THE WORLD’S LARGEST BUILDERS OF TRAILER COACHES 


472 Cass Avenue 





«| Average Driver Loses 


Only 1.6 Miles Per Gal. 


By ROBERT TUTTLE 


MAGNUS PARK, Mich. — The 
average car pulling a _ trailer 
which unhooked for the night or 
longer in this beautiful state park 
in the tip of Michigan used ap- 
proximately one and _ six-tenths 
miles to the gallon to pull the 
trailer, according to a check on 
exactly 100 cars made during 
August this year. The figures 
were produced from owners’ state- 
ments and not from actual test, 
and the cars ranged from one to 
seven years old, in all stages of 
condition. 

Ford was the most popular 
power plant by a very small mar- 
gin, with 26 units, and Chevrolet 
second with 24 cars. These were 
followed by Oldsmobile with 9, 
Dodge 8, Pontiac 5, Buick, Stude- 
baker and Plymouth 4 _ each, 
Willys-Knight 3, Chrysler, Essex, 
LaSalle and Terraplane 2 each, 
and De Soto, Durant, Hudson, 
LaFayette and Rockne, one each. 

The average miles per gallon of 
these cars which were checked 
when pulling a trailer was 15.313 
miles per gallon. When not pull- 
ing a trailer the owners claimed 
they got 16.9 984 miles per gallon, a 


Pittsburgh Will 
Stage Its First 
Trailer Exhibit 


PITTSBURGH.—The 1936 show 
of the Pittsburgh Automobile 
Dealer’s Assn. will for the first 
time include a showing of camp 
trailers, trailer accessories and 
camping equipment, declares W. 
N. Owings, secretary of the asso- 
ciation and manager of the show. 

Owings predicts that the trailer 
exhibit will set a new high record 
in public interest and he is going 
to great pains to stage the affair 
in a strictly “big time” manner. 

Display in ‘Big Top’ 

A “big top” or huge tent will be 
rented especially to house the 
trailer display and it will be 
raised on a lot adjacent to the 
show building at Motor Square on 
Baum Boulevard. This tent, Ow- 
ings asserts, will provide exhibit 
space for all the manufacturers 
in this particular division of the 
automotive industry. 

The tent will be reached through 
and will be a part of the show 
proper with an entrance to the 
tent adjoining the door of the 
hall itself. No one will be allowed 
in the trailer display without first 
having gone through the other 
part of the show. 

The trailer tent will be fittingly 
decorated to give the proper out- 
door atmosphere. 

“In connection with the trailer 
display,” says Owings, “we expect 
to do a lot of missionary work. 
We plan to send a car and trailer 
throughout our immediate terri- 
tory with experts present to an- 
swer questions and give out in- 
formation about the trailer and 
the show. 


Will Be Biggest 

“Nor will the rest of the annual 
exhibition suffer because of these 
activities. Our 1936 show, if pre- 
sent indications can be taken as 
any criterion, will be the biggest 
and the best we have ever held. 
The automobile business in and 
around Pittsburgh, is at a satis- 
factory state and gives every in- 
dication of doing even better as 
the fall months roll around. 

Considerable interest in new 
ears and trailers has been shown 
by Pittsburghers, many of the 


| latter having been seen through- 


out the summer at the public 
camp ground, in Schenley Park, 
and even dealers themselves dem- 
onstrated their keen interest by 
viewing the one that was used 
as a publicity stunt at our annual 
picnic in August.” 





differential of 1.671 miles 
gallon. 

The average weight of the 
trailer pulled was 1,600.45 pounds 
and when on the road the average 
speed was 40.41 miles per hour. 

44 Per Cent Factory Made 

This year, 44 per cent of the 
trailers checked into the park 
during the month of August were 
factory made, which shows a de- 
cided decrease in the home-made 
variety as only 28 per cent of the 
trailers checked in this same park 
in 1935 were factory made. 

The majority of the factory 
made trailers were less than six 
months old with the oldest boast- 
ing of but three years’ life while 
the home made jobs were from 
one to six years old. 

Of the trailers checked, the 
largest group housed in any one 
coach was eight people while the 
average for the entire group of 
100 trailers was 3.48 people to a 
trailer. 

While only nine of the 100 trail- 
ers checked had built-on or built- 
in trunks, every owner claimed he 
would not be without them be- 
cause of the convenience in hav- 
ing a readily accessible place for 
equipment which tended to be 
awkward or dirty. The trunk 
compartment also was the ac- 
knowledged “best” place to carry 
the lighting plant when one was 
carried. 

Presents Hazard 

The one universal peeve was 
against the lift-out, square corn- 
ered windows. While it was agreed 
that this type of window was the 
most adaptable for trailer use of 
any window on the market today, 
it was felt that this type of win- 
dow presented an accident hazard 
that should be eliminated if 
possible. 

Epitror’s Note: Mr. Tuttle, a stu- 
dent at Albion College, camped at 
Magnus Park while taking a sum- 
mer school course at Petosky. Two 
of the faculty of the summer school 
also lived in trailers in the park 
during the summer school term. 


Joseph H. Wright 
To Head Hayes 


Trailer Sales 


GRAND RAPIDS.— Joseph H. 
Wright has been named sales 
manager of the trailer division 
of the Hayes Body Corp., accord- 
ing to A. A. Anderson, president. 

Wright, former newspaper and 
advertising man, comes to Hayes 
equipped with much experience 
along trailer lines. He has been 
an assistant to B. R. Scheff, one 
of the trailer pioneers, and was 
formerly assistant sales manager 
of Silver Dome. He became in- 
terested in the possibility of 
traveling by trailer when with the 
Detroit Tourist Assn. Following 
this position he went into the 
sales promotion work for the 
Covered Wagon Co. 

Wright has been in intimate 
touch with distributors and deal- 
ers in all parts of the United 
States and has recently com- 
pleted an extensive survey of the 
trailer industry. He is now 
formulating the distribution set- 
up in various territories for dis- 
tributors of the Hayes Trailer 
Homes. 

The Hayes Body Corp., with a 
quarter century of body building 
experience, is considered by 
Wright to be well equipped to 
meet the advancing demands of 
the tourist trailer market. 

The Hayes Trailer picks up the 
theme of the all-steel safety body 
of the automotive industry and 
takes it into the trailer field. The 
frame that the engineers of the 
company have designed gives 
strength and rigidity that has 
never been known in the trailer 
field before. 


per 





National Assn. H 


Motor Travel for 35 Years’ 


DETROIT.—Sentiment in favor 
of the organization of camp 
trailer owners by the American 
Automobile Assn. seems to be 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


AAA Seems Ideal Body to Serve Trailer Owners 


Has Fostered 


fis no service. 
of the crossing time, overhead 
clearance, maximum vehicle width, 
| load limit and capacity. 


growing daily and when it is con- | 


sidered what the AAA has done 
for automobile owners during its 


35 years of existence, this senti- | 


ment is easily understood. 


During its three decades of 
service to motorists, the AAA has 
always stood ready to fight laws 
in the separate states that looked 
as though they might throttle 
the growth of touring. Since the 
first cars sputtered around on 
dust roads, the AAA has worked 
steadfastly for good roads. Third, 
the national organization has al- 
ways been in the lead and is in 
the lead now in the matter of 
safer car operation. 


In addition, the AAA has com- 
piled and furnished, at no extra 
cost to its members, literally 
millions of maps, routes, logs, 
guides and other helpful touring 
aids. It may be said almost with- 
out reservation that the AAA has 
done more than any other single 
body to encourage the idea of 
automotive travel for the ordinary 
citizen which has made tourists 
of us all. 

Can Be Adapted 

The routine which the AAA has 
developed can easily be adapted 
to trailer needs. There is every 
indication that the near future 
will see an avalanche of proposed 
state legislation aimed to discour- 
age the use of house trailers. 
Established interests which al- 
ready have their lobbies set 
and which 
inimical to their financial profit, 
will see to this. 


What better means of combat- 


ing this move than through the} 
than 30) 


AAA which has more 
years experience in handling just 
such unfair and discriminatory 
legislation. 

During the 35 years since its 
inception, the AAA has grown 
into a nationwide powerful or- 


ganization embodying some 900) 


clubs representing some 900,000 
motor car owners. Membership in 
one club entitles the holder of a 
card to enjoy the privileges of all 
the other clubs. 

This means free touring in- 
formation, emergency roadside 
service, insurance and a hundred 
other advantages. In the case of 
a trailer division being set up, the 
owner could enjoy these advan- 
tages to even greater extent than 
the ordinary motorist 


because | 


| Possession and use of such a 
directory saves untold time and 
uncertainty for its owner because 
| it answers all the questions likely 
to arise in a driver’s mind and 


enables him to select a ferry or'| 
bridge at the point convenient to} 


him, one that will accommodate 


his vehicle, be it truck, passenger | 
car or trailer and one that will | 


accommodate his pocketbook. 
Free To Members 


And this is only one of thous- | 


ands of listings in the book that 


- Introducing FEDERAL 


Then follows a list | 
|} country. This 


| to 80 pages 
| Wyoming lists the establishments 


| tosses 


| goes free to any AAA member 
who may desire a copy. 


more nearly paralleling the ser- 
vice it could render a trailer 
owner is the recent guide to the 
motor courts and camps of the 
volume also runs 
and from Alabama to 


where the motorist may find 
sleeping and eating accommoda- 
tions. Then, for good measure, it 
in the same information 
about Mexico, Alberta, Quebec, 
Nova Scotia and a dozen other 
points accessible to the tourist. 


Describe Camps 
Thumbing through this guide, 
the reader discovers that at the 
Kaibab een in Arizona, the VT 
Ranch is 5% miles north of the 
}entrance to ‘Grand Canyon Park 


| 


Another publication of the AAA |#re equipped with showers, 





(north rim). 
cabins available for $2 a day. They 


toilets and meals. 


Other listings describe the 


camps and courts completely and |]! 
have separate charges for custo- ||| 
mers who bring their own bed- |]! 


ding. 
The book is handy in size and 


| slips right down into a side pocket | || 


of a car or into a glove compart- 
ment. 


When it is considered how much 
time it took the AAA to obtain 
and correlate all this information 
and then put it 
form for its members it will be 


seen that no other body in exist- | 


ence can match the AAA in pro- 


viding exactly the type of service | 


needed by camp trailer people and 
at a minimum of expense. 





At the ranch are 30 


flush | 


in convenient | 





| 
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Air Conditioning 
Attracts Tourists 

DETROIT. — Air-condi- 
tioned tourist camps are the 
latest bid for the dollars of 
the tourists. 

The experiment tried out 
in Georgia, has proved a 
success. It proved so popu- 
lar that tourists are making 
reservations in advance 
much the same as patrons 
of hotels with air-condi- 
tioned rooms. 

At the Augusta tourist 
camp, eight cabins were 
equipped with Kelvinator 
air conditioning. So popular 
did the innovation prove, 
that a dollar raise in rates 
seemed only an added in- 
centive, and the waiting list 
mounted, 


Coach and Mendeadicine 
TRAILERS 





up |" 
consider the trailers | 





BUILT 


trailer owners are the people who | 


are devoting time and money to 
seeing this country of ours. 


As a sample of the type of ser- 


vice offered by the AAA and/| 


which would be available to 
trailer enthusiasts in the event of 
a trailer division becoming a real- 
ity are the directory of bridges, 
ferries and steamship lines com- 
piled by the AAA for May, 1936. 


Directory Complete 


Comprising almost 80 pages of 
close set type, the directory lists 
all rivers from the Black Warrior 
to the Rio Grande and the An- 
droscoggin to the Mississippi; all 
of the oceans, bays, lakes, sounds 
and similar bodies of water that 
any U. S. motorist is likely to 
approach. 


Then under each river are in- 
cluded the points where ferries 
and bridges are maintained and 
full information about their op- 
eration and cost of crossing. For 
example a person wishing to 
cross the Ohio River at Mounds- 
ville, W. Va., finds that a ferry 
will take him to Dilles Bottom, O. 
Cars and passengers are accomo- 
dated for 25 cents. Trucks are 25 
cents to $1. In the summer the 
ferry runs on signal and in the 
winter when the ice is heavy there 


— 


Federal utilizes its 


of interiors provide 





BY 


price consistent with its quality, 
pertains also to Federal trailers. 

Federal'’s trailer design incorpo- 
rates sound construction, attrac- 
tive appearance and unusual room- 
iness. Equipment and arrangement 
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FEDERAL 


26 years of experience, its 


skilled organization, its great plant facilities and its 
capital to produce a new line of coach and mer- 
chandising trailers. The long established Federal 
policy of building a product 
of outstanding excellence and 
selling it at the lowest possible 


a new con- 


MOTOR 


FEATURE S. 


All Steel Chassis 
Steel Exterior 
No Waste Floor Space 
Efficiently Insulated 
576 Sq. In. Roof Ventilation 
Extra Large Windows 
Mahogany Rubbed Interior Finish 
52” Wide Pullman Berth 
52” Wide Studio Couch 
4 Burner Cook Stove 
50 Lb. Capacity Ice Box 


TRUCK 


COMPANY 


ception of trailer comforts and conveniences. The 
many desirable features offered in Federal trailers 
are certain to find favor among trailer buyers. 


Trailers 


popularity of 


are no longer an experiment. 


The 
these vehicles 


is growing by leaps and bounds. 


Generous Closet & Cupboard Space 


Trailer Division 


MOTOR 
DETROIT 


au & & 
eon ce | 


Federal’s trailer franchise offers 
dealers an opportunity to get 
into this new and profitable 
business with a highly saleable 
product backed by an old es- 
tablished and financially strong 
company. Complete information 
will be furnished upon request. 
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Barrage of 


Newspapers, Magazines 
Impetus to Popularity 


By GERRY 

DETROIT. “Make America 
trailer-conscious” seems to be the 
pass-word today. 

Just what effect: this will have 
on a normally restless and tra- 
vel-loving populace is yet to be 
geen, but one thing is certain: 
The infant brother to the auto- 
mobile industry has already be- 
come firmly impressed upon the 
public mind. 

Trailers are no longer home- 
made contraptions built in the 
backyard or in the basement 
during summer. Perennial nomads 
and gypsy-blooded owners are now 
in the minority, and the average 
Mr. American is now looking to 
the trailer as the solution to his 


SCHURMAN 
vacation trip, hunting week-end 
or travel itinerary. 

The amateur work-shop trailer 
has given way to the sleek, mod- 
ern streamlined motorized apart- 
ment. Along with a new manu- 
facturing industry has come 
another new industry—the trailer 
camp, with its modern conveni- 
ences. 


Would Like Trip 


Ask the average man on the 
street today what he thinks of 
trailers and he’s almost certain 
to reply that he’d like to take a 
trip in one and that the ones 
they’re turning out now have all 
the conveniences of an apartment. 


In addition to the American 
temperament and love for travel, 
which would naturally react 
favorably to the trailer idea— 
many converts are being swung 
to.a life on wheels through favor- 
able publicity in every medium 
of public expression: newspapers, 
magazines, moving pictures and 
radio. 

One of the first questions the 
average women would probably 
ask in discussing the trailers 
would be “How can I cook in 
cramped quarters?” 

The answer to this lies in a 
recent article in Colliers’s (July 
18, 1936) by Ruth Carson. Miss 
Carson, with the aid of photo- 
graphs, points out that the aver- 
age trailer of modern design pre- 
sents no greater problem to the 
traveler than the pullman dining 
car kitchen to the chef. And you 
know what kind of meals they 
serve. Today’s trailer, Miss Carson 
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Publicity is Aiding Trailer Industry 


says, offers every modern con- 
venience and time-saver. Meals 
on the road are fun and besides 
look at the possibilities: Fresh 
caught fish; fresh dairy products; 
vegetables and fruit bought en 
route; Maryland chicken on home 
grounds, and so on, endlessly. 

Though the culinary department 
is small, its efficiency limits the 
dinner spread only to the extent 
of the plans. 


Story of Tin Canners 

That the trailer has become a 
part of the life of a great number 
of people is borne out in full-page 
articles in the American Weekly 
of Jan. 19, 1936. Here is told the 
story of 200,000 Tin Can Tourists 
and their lives. Pictures portray 
the compact, complete interior 
arrangements possible in well- 
planned trailers and the article 
tells of the modern tourist camps 
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Acclaimed by the Public: 


“The Greatest Value per Dollar Invested!” 


The nationwide acceptance of the Palace Travel Coach by 
the public cannot be ignored by those interested in making 
money with a travel coach franchise. At the National Trailer 
Convention recently held at Sandusky, Ohio, the public pro- 
claimed the Palace as the outstanding travel coach—and the 
greatest value per dollar invested. 








beckoning on almost every main 
highway. 

The acceptance of the trailer 
idea in England was the subject 
of a full page article in the same 
magazine, Dec. 4, 1932, which is, 
as far as we know, among the 
granddaddies of all trailer articles. 
Here, too, the story points out 
that “caravan” automobiles are 
helping to solve the problem of 
high taxes and rents. And solving 
it comfortably, too. 

Even ’way back in 1930, Eng- 
land’s trailers were featured in 
the American Weekly, although 
at that time they had probably 
not reached the point of popular- 
ity they now have. 

Much favorable publicity has 
come from the newspapers. Said 
the Baltimore Evening Sun, Aug. 
27, 1936, in concluding an article 
on trailers by Frederick R. Bark- 
ley: “America awheel. Folks used 
to say that and marvel at it when 
the bicycle came into vogue. They 
repeated it and marveled the more 
when 25,000,000 automobiles ap- 
peared on the nation’s highways. 
But perhaps America ain’t seen 
nothing yet.” 

Rotogravure Section 

The Boston Sunday Globe has 
featured trailer life in its roto- 
gravure section and in a full page 
article: “7,000 Massachusetts Fam- 
ilies Live in Trailers all Summer.” 

A full page of rotogravure 
photographs under the heading: 
“Covered Wagons of 1936: Ameri- 
ca Takes to the Road in Motor 
Trailers,” appeared in the New 
York Times Aug. 2, 1936. During 
the same month the Times car- 
ried two other trailer features. 

The Chicago Tribune, Sept. 11, 
1936, discussing trailers editor- 
ially, made this statement: “The 
extent to which the trailer will 
become a permanent American 
institution is difficult to measure. 
The enthusiasts visualize a nation 
of nomads. Certainly the vehicles 
fill a long felt want as a vacation 
convenience, and industry will use 
them for many purposes.” 

In Time, June 15, 1936, appeared 
this statement in an article on 
trailers: “. as June and the 
national vacation season simul- 
taneously got under way, trailer 
manufacture has become by all 
odds the fastest growing U. S. 
industry, with implications of 
tremendous significance for real 
estate and housing.” 

A short time ago the moving 
picture version of the March of 
Time featured trailers. 


Display Trailer 
Use Seen As 


Sales Stabilizer 


DETROIT.—In spite of the tre- 
mendous interest in the trailer as 
a means of recreation or mobile 
home, these uses are hardly more 


of this rapidly growing industry. 
...-A Palace Coach franchise will 
bring you substantial profits—just as 
it is doing for other automobile 
dealers from coast to coast. Remem- 
ber—it’s a clean-cut business! No 
trade-ins! No service! And a continu- 
ally mounting demand that assures 
a quick and profitable turnover! 


important than the various com- 
mercial purposes to which trailers 
will be put, according to G. F. 
Lord, sales manager of the Trailer 
Division of the Federal Motor 
Truck Co. 

“It is safe to say that every 
trailer dealer, no matter where he 
is located, can sell trailers for 
merchandising or promotional 
purposes. Even if he is in a town 
where there are no manufacturers 
selling their products through 
traveling salesmen that town is 
almost certainly worked regularly 
by specialty salesmen of brushes, 
household appliances, etc., each of 
whom could possibly increase his 
sales 50 per cent or more by using 
a trailer. 

“Every public service company 
is a possible user of one or more 
trailers for educational purposes 
to show its customers the various 
appliances through which they 
can use the company’s services to 
the greatest advantage. An im- 
portant aspect of the market for 
the commercial type of trailer 
from the standpoint of the dealer 
is that this market is active all 
year around and hence tends to 
flatten out the sales curve.” 


Possessing an eye-appeal as captivat- 
ing to women as to men, embodying 
construction features that are without 
equal, and backed by a company ade- 
quately financed and with an organi- 
zation of men whose experience dates 
back to the earliest days of trailer 
manufacture, the Palace Coach today 
holds a position in the front rank 


Sell Palace Coaches! Arrange for Franchise Now! 
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A 


PALACE TRAVEL COACH CORP. 


new and exclusive features, will be on dis- 
play at the New York and Chicago Shows. 


Palace 


TravelCoach 


Palace Travel Coach Corporation, 
Flint, Michigan 


Please send me a copy of your booklet about ‘‘How to 
Make Money Selling the Palace Travel Coach”—and com- 
plete information covering your Dealer Franchise. 


Address 


City 





enough for the average even small 
family. 

These new highway homes must 
have a real range for cooking— 
coal or gas. 

It must have a little refrigera- 
tor—preferably iceless, because of 
the difficulty of obtaining supplies 
on many locations. 

It must have ample room for 
sleeping four to six people, with 
separate rooms and partitions 
when necessary: but mainly it 
must be of a standardized size 
and shape so that a large collec- 
tion of these vehicles, or highway 
homes, can be landscaped with all 
the beauty of an ultra-modern, 
high-class residential community. 

Along with these new perma- 
nent homes, but mobile develop- 
ments, will come just as long a 
list of accessories as are now 
made for automobiles, 

Undoubtedly, in the hot sum- 
mer these little houses will need 
a canvas fly over the roof to help 
absorb the sun’s rays and give a 
little attic ventilation; while awn- 
ings will also receive a good 
impetus. 

Will Need New Finishes 

Interiors will steer clear of all 
fabrics, plaster and wallpaper, but 
will need new kinds of finishes, 
veneers, plastic lining, sound- 
proofing materials, heat and cold 
insulation, heat reflecting sur- 
faces, new types of windows and 
standardized window frames, new 
heat units thermostatically con- 
trolling humidity as well as tem- 
perature in cold weather, new 
types of doors, and skylight venti- 
lators. 

In.the galley, present type small 
iceless refrigerators must be re- 
placed with types weighing less 
than half what the present ice- 
less refrigerator weighs, and that 
goes also for gas stoves, gas con- 
tainers, etc. 

Gasoline-electric generating sets 
are developing very rapidly so 
that these mobile homes operate 
in complete ignorance of any pub- 
lic utility other than a water 
supply from somewhere and fuel 
for the houses. 

Not the least important item is 
that of sanitation. It is compara- 
tively easy to fit a shower bath, 
washroom and all of the adjuncts 
of the bathroom. The solution of 
the toilet problem, however, is not 
so simple. A solution has been 
made, however, and in the newer, 
high-class highway homes not 
only is the bathroom in this tiny 
house but it is completely sanitary 
even for long stays in one loca- 
tion, but it is more efficiently 
sound-proofed than the very 
latest sound- proofed telephone 
booths. While taking a bath you 
may sing as lustily as you wish, 
without the bridge players in the 
next room hearing a sound. This 
removes all necessity of passing 
a law against “singing in the 
bath.” Thus, again, solves the 
political problem mechanically. 

No Sway at 50 M. P. H. 

The new highway homes which 
we now have in experimentation 
on the road is a trailer 18 feet 
long, six feet six inches wide, and 
eight feet high. We have been 
trailing it behind a Ford car in 
safety and stability at 50 miles 
per hour on most of our cross- 
country trips. Due to the weight 
location there is no sway on the 
road of any kind, and we even 
leave the dishes in the cupboards 
without packing them. 

Once on location and backed 
into place, the house may be 
opened and ready for use in about 
20 minutes, with a living room 
13 by 20 feet; a complete galley 
with a four-burner gas range with 
oven and broiler and thermostat 
controlled heating, 24-ice cube 
Electrolux refrigerator, drain- 
board, sink, running water, gas- 
electric lighting system, the bat- 
tery being charged by running the 
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Making Mobile A partments 
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little engine a couple of hours 
every day. 

On a recent trip to the housing 
conference at Purdue University, 
Lafayette, Ind., we made all the 
hills on high dragging this trailer, 
except one at Lafayette which 
had a stop-light at the foot of 
the hill. 

On a recent trip to Charlevoix 
with three couples and a driver, 
six people lived in the house for 
10 days, sleeping six and feeding 
seven, the driver sleeping in a 
special couch in the automobile. 
On the last day before leaving, 
one member of the party caught 
a 30-inch pike, so Sunday night 
we had a fish dinner for 12 people 





in the little dining room, with 
plenty of room and plenty of 
equipment. 

Last winter when the tempera- 
ture outside was five below zero, 
we served a dinner to six people 
and were as comfortable as in 
any apartment in Detroit on the 
same day. 

Even in that winter and with 
the type of heating we used at 
that time, two buckets of coal 
heated the house for the day even 
at that temperature. 

The next step in the highway 
homes will come as I have indi- 
cated before, in new developments 
and sound-proofing, heat and cold 
insulation, plastic and metal sheet 
developments, and those neces- 
sary accessories which now in big 
homes must be adapted even more 
intimately to these smaller, mo- 
bile units; and when all develop- 
ment is completed we will find 
ourselves developing an affection 





The Royal Imperial... 


for this diminutive luxury of 
houses, like the Spaniard who 
loves his home of no matter what 
size, calls it “La Casita” instead 
of “La Casa,” in the term of en- 
dearment and appreciation of its 
home qualities; and so the trailer 
business is an indication of a new 
house being forced upon us by 
outside conditions by the great 
accumulation of rubbish houses 
in our city, which is no longer fit 
to live in, by an accumulation of 
real estate tradition and perma- 
nent home laws which prevent the 
laboring man and others from the 
luxury of owning property, but it 
is coming just as much from the 
new feeling on the part of the 
American public that ownership 
of things is not so important as 
experiences and living, so when 
all is said and done perhaps it is 
not the fault of the accumulation 
of unnecessary things but “just 
the gypsy in us.” 


Nineteen Feet Long. 


Interiors Sell Women... 


In addition to three staunch, competitive, automotively designed trailers, a Royal Coach 
franchise brings to the dealer 40 years of experience in knowing how to please the ladies in 


exquisite furniture. 





Trailer Children 


Worry School Heads 

SACRAMENTO, Calif. — 
The trend to trailers has 
created a major problem 
for the California public 
school system. 

Vierling Kersey, state 
superintendent of schools, 
estimates that 50,000 boys 
and girls, who lived in about 
five different states during 
the year past, will be en- 
rolled in the schools of 
this state as the fall term 
opens, 

‘In the main,” he said, 
“these families contribute no 
direct funds for the support 
of the educational program. 
Federal funds should be 
made available for educa- 
tional needs.” 





A De Luxe Coach. 


Properly designed and furnished: interiors sell the woman—after all, a coach is her 
travelling home. Royal, the originator of Royal Easy Reclining chair, the Royal EASY bed 
and exquisite fine furniture knows how to capture the desire for “homey” atmosphere. 


Royal wishes to hear from automotive dealers who have the financial and merchandising 
ability to properly represent this line of fine, popularily priced trailers—and who can ap- 
preciate the advantage of having the interiors of the trailers they sell designed and finished 


as only fine furniture manufacturers can and will do. 


out inferior workmanship. 


Your territory may be open. 


Exclusive Royal 


Write today for catalogue and 


“money maker” 


Royal never has and never will turn 


franchise. 


Sell Royal Coaches 


Features 


Exclusive tubular steel 
axle-spring and spindle 


assembly. 
EASY beds. 


Patented Royal 
Selection of 


luxurious upholstery ma- 


terials. 


Cedar-lined ward- 


robes in two better mod- 


Designed to please women, built to 
satisfy exacting men. 


Trailer Interiors 


els. A real “money maker” 
dealer franchise. 


are furniture — 


— Royal has led in 


the building of fine 
furniture for 


4.0 years! 


Twelve Standard Auto- 
mobile Exterior Colors 
Offered for Selection. 


Interior of 17-foot Sportsman Model. 


ROYAL WILHELM COMPANY 


STURGIS, MICHIGAN Fine Furniture 


Fine Coach Trailers 
Royal “Easy” Chairs 


Three Popular Models 
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Profit Possibilities 


Commercial Credit National Finanee Plan ( 


) 


Wholesale 
and Retail 


with the New. . 


GET THE FACTS! address: SILVER DOME INCORPORATED, 6270 Woodward Avenue, Detroit, Mich. 


| be 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Trailer Selling 
Follows Terms 


Set For Autos 
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sulted in considerable 
transom” sales. 


The business as yet has not 
passed the curiosity stage even 
though the records of the trailer 
manufacturers indicate that prob- 
ably 100,000 factory-made 
have been sold to date. 
facturers of trailers today, on the 
eve of the New York and Chi- 


“over the 


cago shows, are elated over the | i 
sales possibilities for 1937 and are 


stepping up _ production. They 


now talk of 200,000 trailers for | 
State registrations records, | f” 


1937. 
although commercial and house 
jobs are lumped together, 


jobs | F 
Manu- | 





indi- | |, 


cate an estimated 60,000 home- | 


made jobs were on the roads this | 


summer. Fortunately for the 
dealer, the home-made trailer is 
fast losing its ground in favor of 
the better made, easier hauled 
and lower cost factory job. 


Trade-Ins Unusual 
Just where the dealer fits in 
the picture is a question many 
dealers have been asking. ‘Those 
who have taken on trailer fran- 
chises know the answer. The 


past summer has shown them) 
that there is a good market for | 


trailers and that so far there 
have been practically no trade- 
ins. A few of the home-made 
variety have been offered for 
trade but the percentage so far 
is negligible. 


The advent of the automobile 
dealer into the trailer sales pic- 
ture is a natural one. With in- 
creased production, distribution 
on the basis of factory-to-owner 
is rapidly being eliminated in 
favor of the same program that 
is in effect in the automobile 
business. Increased production 
means dealer distribution and al- 
ready it has been noted here and 
there that the public is in favor 
of buying at home from a recog- 
nized dealer. 


Every trailer maker today is 
busy promoting campaigns to ob- 
tain dealers, with the automobile 
dealer as his objective. The New 
York and Chicago automobile 
shows, where trailers will form 
part of the general exhibit, will 
bring together the dealer and the 
trailer manufacturer. The same 
will be true of many other shows. 
It is expected many automobile 
dealers will thus be recruited. 


Agreements Similar 

The trailer business has lost 
no time in following the pro- 
cedure of automobile sales agree- 
ments. This has been brought 
about by the fact that not only 
are former automobile sales exec- 
utives being induced into the 
trailer industry but many sales 
representatives are now on the 
trailer payrolls. Discounts in the 
trailer industry follow the same 
lines and averages as outlined in 
the automobile sales franchise. 
Territory lines at present are a 
little wider, depending upon the 
dealer’s ability to cover the field. 

There are no parts require- 
ments and only a few makers so 
far have presented anything in 
the way of forecasted schedule 
requirements. However, if the 
program of 200,000 trailers is to 
carried out, that feature, 
nothing new to the automobile 
dealer, will come into the agree- 
ments. Co-operative advertising 


Silver Dome Has 
6% Finance Plan 


DETROIT. — Announcement is 
made by Silver Dome, Inc., that 
effective immediately Commer- 
cial Credit Co., national 6 per cent 
finance plan is available to its 
dealers. This arrangement has 
been made to apply to both retail 
and wholesale transactions. 


“SILVER DOLLAR” BRADY tours the country with his Split Coach-built “Palace Horse Car.” 
| The coach carries Brady’s two prize horses and is pulled by an Airflow Chrysler. 








stances as it does in automobile 
agreements. In general, trailer 
agreements are liberal and all 
that is expected is that the dealer 
shall have trailers on hand for 
delivery. 

Again the automobile dealer is 
the logical outlet for trailers as 
he knows the value of display, 
not only in his showroom, but has 
the advantage of the used car 





| 
expense appears in a few in-|lot where with plenty of room 


he can display the trailer and 
give it a degree of outdoor at- 
mosphere in keeping with the 
life for which the trailer is in- 
tended. 

To add to the dealer’s profit 
possibilities there is also the mat- 
ter of trailer accessories. The 
list of accessories is legion and 
includes stoves, furniture, bed- 
ding, ice boxes, radios, cooking 


Made In 


Owned and Operated by 


é, 


SINCE 1905 


| 


utensils, dishes and _ tableware, 
the majority of which is a mat- 
ter of individual choice on the 
part of the buyer. 

In many respects, the automo- 
bile dealer is the logical trailer 
dealer. Using the same energy 
and sales tactics he has been 
trained to use in selling cars and 
trucks, he can step into the 
trailer field without much diffi- 
culty. 


LAIDLAW 
TRAILER UPHOLSTERY 


KIMBERLY MILLS, PHILADELPHIA, PA. 


THE LAIDLAW Co., INC. 


Beautiful new Jacquard loom patterns in 
bright as. well as soft colors. Plain solid 
colors in small designs. 


Laidlaw Trailer Upholstery fabrics are 
designed for the hard usage and constant 
wear to which trailer upholstery is subject. 


Prices range from 80c to $1.25 per yard 
in 56-inch widths. 


SEND FOR SAMPLE COLLECTION TU-37 


THE LAIDLAW Co., INC. 


Sales Office and New York Warehouse 


16 West 60th Street NEW YORK, N. Y. 
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minds of those who have studied 
sales potentials about the existing 
demand for house trailers to be 
used as permanent residents by 
those people who now are the 
tenants of two-room apartments 
and rooming Houses. 

Already in a great many of our 
northern cities, especially in in- 
dustrial Michigan and Ohio, 
trailer subdivisions are now in 
existance with year-round trailer 
residents. In Detroit there are at 
least three such communities 
situated in different sections of 
the city and peopled by trailer 
owners who work in the indus- 
trial section adjacent to the 
parks. 


Want Home Comforts 

This phase of trailer ownership 
will be controlled largely by the 
development of the proper park- 
ing accommodations in the major 
cities. People who will willingly 
and gladly live in well built house 
trailers in preference to badly 
ventilated and poorly heated 
small flats and rooming houses 
want the same comforts which 
they expect in the apartments 
they rent. 

They want hot water, lots of it, 
supplied by the park landlord. 
They want adequate bathing and 
sanitary facilities. They will be 
more than willing to pay for heat 
supplied from a central heating 
plant. They want their water, 
electricity and sewage brought to 
the corner of their lot and they 
want a lot large enough so that 
they have the same freedom of 
movement as the ordinary city 
dweller. 

These trailer prospects, it is 
felt, will include young newly 
married couples who can see a 
saving in buying and owning 
their own home on wheels in 
preference to paying from $40 to 
$50 a month rent. They know 
that once their trailer is paid for, 
that the most they can be obli- 
gated for in case of a layoff from 


work is $5 or. $10 a month for | 


their lot rent. This same line of 
reasoning is being applied to 
trailer residential 
middle aged couples who are, 
through necessity, living on 
meager incomes and who can see 
poss’ bilities of not only a saving 


in rent but also a chance to enjoy | 


the pleasure of moving their 


houses into the country or to the | 


lake shore during the 
without owning or 
high rents 
cottages. 
Varied Occupations 


In these parks will live, too, the 


asked for summer 


skilled mechanic and his family, | 


the men employed in occupations 
which shift their base of opera- 


tion frequently like construction | 
engineers, die makers, sales crew | 


managers and other workers 
whose stay in a city or even in a 


certain side of a city may be| 


measured in weeks or months. 

Such parks will have a floating 
population as_ well, 
consist of salesmen who travel 
their territories in trailers and 
who will have their wives with 
them all of the time, show people, 
traveling auditors and others 
whose stay in a city for a short 
time. 

Then, of course, there will al- 
ways be that rapidly growing and 
substantial portion of the public 
who have retired, bought a trailer 
and dedicated their lives to fol- 
lowing the sun. This really new 
race of Americans is a true cross 
section of “exes’—ex-fire chiefs, 
ex-police officers, ex-postmasters, 
ex-store keepers, ex-doctors, ex- 
what have after pensions, annuity 
insurance, and so on—who have 
decided to get some real enjoy- 
ment out of their lives. 

Pa and Ma Farmer are already 
playing a very large part in the 
new prospect field of semi-resi- 


——- 


ownership by | 


summer | 
paying the) 


which will | 


dents of trailers. They have four 
to five months when the boys or 
the hired man can do the chores 
and they can go to Florida, to 
Michigan or to the west coast. 

The writer met a typical dirt 
farmer trailerite this summer who 
told me that he, his wife and his 
wife’s sister spent four months in 
Florida last winter and lived on 
both coasts and in seven different 
camps. When asked what his 
total expenditure was from the 
time he left his 160-acre farm in 
Michigan until he got back, he 
dug into his coat pocket, brought 
out a note book and proudly 
showed a total of $82.93 which he 
claimed covered all costs, living, 
car, a new tire and money spent 
for moving picture shows and 
other forms of entertainment. He 
admitted that he could have sold 
the wood and coal it would have 
taken to heat his farm at home 
for more money. 


Can Afford Vacation 


“Sure,” he said, “an 80-acre 
farmer can afford to vacation in 
the winter if he has a helper.” 

Shoe salesmen, doctors, show 
people, musicians, and wealthy 
people will also swell the ranks 
of those who find it both eco- 
nomical and comfortable to spend 
from two to eight months in 
trailers. 

The widespread commercial use 
of the display trailer is just be- 
ginning to get under way. At the 
present time there are a number 
of fleets on the road being used as 
traveling educational exhibits. A 
large electric goods manufac- 
|turer has a fleet out calling on 
power companies and stores ex- 
hibiting the products which it 
makes. 

Washing machine companies, 
farm machinery makers, food 
manufacturers, wholesale drug 
and grocery stores now have 
traveling showrooms on the road 
calling on their retail trade. 

It is very possible that next 
season will see millinery sales- 
men, cloak and suit peddlers, 
| shoemen, lamp shade men, leather 
novelty and many other salesmen 
who drag four or five big trunks 
and spend valuable days on the 
|}road packing and unpacking for 
display in sample rooms hauling 
their sample rooms behind their 
cars. And then look out, Mr. 
| Buyer: if you don’t come to the 
|sample room the sample room 
| will come to you. Gone will be 
|the impatient, weary looking 
| gents in the open doors of hotel 
| sample rooms swearing silently or 
| audibly, according to their nature 
about that buyer from Whosits 
who never keeps his appointment. 

In a mid-western city a ladies’ 
ready to wear firm is now getting 
ready to experiment with a limited 
fleet of retail house dress trailer 
stores. They will send their stores 
to the buyers who find it incon- 
| venient to come to the city. 


Economical and Practical 
Many firms are finding the dis- 
|play type of trailer economical 
|and practical for the delivery of 
light, bulky articles like furni- 
ture, rugs, dry cleaning, radios, 
washing machines and other 
similar articles. They have their 
traveling billboards of much 
larger proportions, their power 
plants are coupes which have a 
definite trade in value and their 
loads are light but bulky. 

The nomadic use of trailers will 
continue to form a large propor- 
tion of the market. Already sev- 
eral trailer builders are laying 
out vacation trailers, compact and 
light, and priced to meet the 
pocketbooks of that great army 
of outdoor lovers who can take 
only week-end trips and a possi- 
ble two weeks in the summer. 
City dwellers will want summer 
cottages on wheels. Race track 
| men will continue to follow the 














EDUCATIONAL 


ONE OF THE commercial uses 
of display trailers is exemplified 
by _ this 


Alladin-built traveling | 


show room. The Electric Auto-| 


Lite Co. now has this job out on 
a 25,000 mile educational tour 
calling on dealers’ and repair 
shops exhibiting the full line of 
automotive products made by this 
company. 


ponies and the shows will con- 
tinue to go on under the big tops, 
in the carnival street shows and 
in the orchestra halls. Engineers 
will always build dams and 
bridges miles from proper housing 
facilities and pitch men, Indian 
remedy barkers and hot dog ven- 
dors will perhaps trailerize their 
street corner stands. 

Who is going to buy the trailers 
built next year? 

From a brief survey of the trail- 
ers in use today the field of pros- 
pects seems destined to reach into 
every phase of American life and 
business. At present vacation, 
winter and summer resident and 
commercial uses predominate. 

The use of trailers is expected 
by many to be as varied as the 





needs of an inventive American 
public, with the volume in direct 
ratio to the economic development 
of vehicles to adequately fill those 


needs, and properly laid out and 
equipped, clean, sanitary trailer 
parks, adjacent to and in our 
cities. 


More Than 2000 Retail Inquiries 


About Pierce-Arrow’s new tourist-trailer, the Travelodge, 
poured into the factory last week,* during which time 
literally scores of applications for sales franchise also were 


received daily. 


Such overwhelming response to the first public announce- 
ment of America’s first engineered trailer points clearly 
to the great flow of profits which awaits Pierce-Arrow 


trailer dealers. 


Some very desirable points are still open. By acting quickly 
—writing or telegraphing TODA Y—you can learn whether 
you can secure the most valuable trailer franchise in the 


industry. 


x *&*§ * 


* Each retail inquiry, on the day it was received, was 
answered and then forwarded to the dealer representing 
the territory from which it originated. 


TRAILER DIVISION 


PIERCE-ARROW 


BUFFALO, N. Y. 


THREE SIZES: $595, $845, $1,145—f.o.b. Factory 
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Auto Shows to Have Attractive Trailer Displays 


Many Companies Reserve 


Space at Leading Exhibits 


(Continued from Page 1) 


Sary to hoist them up to the 
fourth story by means of a der- 


- fick. Furthermore, a large sec- 


tion of the steel and brick wall 
on the 47 St. side will have to 
be chopped out to permit entry. 
A specially constructed power 
hoisting mechanism and a crew 
of expert riggers are required. 
The setting for these nomadic 
homes will suggest camp life in 
the great outdoors, the floor be- 
ing decorated with trees and 
smilax so as to produce the at- 
mosphere of a woodland camp. 
No doubt, hundreds of visitors 
will heave some nostalgic sighs 


| upon 
breathing the 





viewing the display and 
balsam aroma— 
wishing they might acquire one 
of these new contraptions and 
dash off to the Indian summer 
of northerly woods or else head 
for southern pines and tropical 
palms. 

Not only will home type mod- 
els be shown, but trailers for 
other purposes as well. For ex- 
ample, motion picture players use 
them as portable dressing rooms; 
political campaigners as traveling 
ballyhoo headquarters; evangelists 
have made them into churches, 
complete with pulpit and organ 





Schult DELUXE Combines rare beauty 
and luxury with economy. For those 
who want an ultra fine trailer this is 
the answer. It is luxurious, handsome 
and satisfyingly economica!. Complete 
Seoomnodations of highest 00 
type for four people. $§95: 
Bverything you could want 


Schult NOMAD A home with everything 
you could possibly want for comfortable 
all year round living. A curtain amid- 
ship gives two couples complete privacy. 
roomy ward. % .0 
Every cooking facility . . thea 


t 


Schult TRAVELEASE is especially KA 
signed for two persons and as such is 
absolutely unsurpassed. Spacious work- 
ing compartment and cozy living room 
make it idea] for couples 00 
planning to live in the $975; 
south this winter. . . Base 


CHULT Trailers present 
y an opportunity to deal- 
ers to eliminate winter 
losses. Winter sales for travel 
to warmer climes bring a 
new sales volume opportu- 
nity every dealer will wel- 
come. Furthermore, it en- 
ables your salesmen to keep 
on the profit side of the ledg- 
er through the cold months. 


A COMPLETE LINE 


Schult offers a complete line 
to fit every need in the big 
purchasing class. This is just 
as important as it is in the 
field of car sales. Between 
the Travelease and DeLuxe 
will be found every desir- 
able refinement and type of 
interior finish. 


WELL ESTABLISHED FIRM 

As one of the earliest mak- 

ers of Trailers, Schult offers 

the following advantages: 

1. A nation wide reputation 
for performance. 

2. An established dealer policy. 

3. A complete line. 

4. Ability to deliver. 

5. Structural advantages. 


SEND FOR DEALER PROPOSITION 


Choice dealerships are still open. Take advan- 
tage of this opportunity now to increase your 
profits. Write today. 


SCHULT TRAILERS, INC. 
1800-1830 S. Main St., Dept. 610, Elkhart, Ind. 


Largest Manufacturers of Moderate Priced 
House Trailers in the United States 


s 





THIS PULLMAN DeLUXE MODEL of the Land Cruiser is a modern example of the tendency to- 
ward larger house trailers that is being noted by all manufacturers. Twin axles and four wheels enables 


balancing the weight of the vehicle and prevents throwing undue weight on the power car. 


| 
for outdoor services; commercial | Split Coach Motor Corp., York, 


companies use them extensively | Pa., 
for | of 
Shows and/Corp., Detroit. 


as advertising media and 
traveling exhibitions. 
circuses also have taken up the 
trailer. In their 1937 dress, the 
models at the Palace will be not- 
able for their new streamlined 
sleek appearance and convenient, 
beautifully - designed interiors— 
quite a contrast to the makeshift 
appearance of earlier models. 

In addition to complete ve- 
hicles, new accessories especially 
adapted to trailer use will be on 
display. Some of these, such as 
interior fittings, are of truly 
luxurious nature, and most pleas- 
ing to the eye. Such refinements 
as modern illumination, hot and 
cold running water, cooling and 
other comforts of home will be 
of interest to many who are 
thinking of becoming the proud 
possessors of a trailer. 


Exhibitors Listed 

Exhibitors include: Auto Cruiser 
Sales Corp., Baltimore, Md.; 
Bender Body Co., Cleveland, O.; 
Covered Wagon Co., Mt. Clemens, 
Mich.; Edwards Iron Works, South 
Bend; Federal Motor Truck Co., 
Detroit; Hayes Body Corp., Grand 
Rapids, Mich.; Kabin Koach Co., 
Detroit, Mich.; Kozy Coach Co., 
Kalamazoo, Mich.; Mullins Mfg. 
Corp., Salem, O.; Palace Travel 
Coach Corp., Flint, Mich.; Pierce- 
Arrow Motor Corp., Buffalo, N. 
Y.; Schult Trailers, Inc., Elkhart, 
Ind.; Silver Dome, Inc., Detroit; 








SEMINOLE COACH 


* 


A New Standard Model, $595 


Sturdily buile with steel or masonite ex- 
terior. Beds for 2 and 4 passengers. All 
modern conveniences and appointments. 
Seminole coaches are 19 ft. long and as 
comfortable as your home. Catalogue on 
request. 


Dealers! 
SEMINOLE COACH CO. 


Territory available 








| exhibition 


and the Trailette Division 
Peninsular Metal Products 


In Chicago, Al Faeh, director 
of the Chicago show, makes it 
known that he has set aside 30,000 
sq. ft. in the International Amphi- 
theater to house his trailer dis- 
play. The space last year was 
4,500 sq. ft. 

Showman Faeh was the first 
to grasp the attraction of trailers 
for the public and last year he 
staged a trailer exhibit that drew 
crowds constantly. 

Says Faeh: 

“A year ago the trailer made 
its first appreciable dent on the 
automotive scene, especially for 
and sales purposes, 
when five manufacturers. took 
space at the Chicago show. 

“Those trailer displays occu- 
pied 4,500 sq. ft. of floor space. 
They appeared in an attractive 
sylvan setting, and they elicited 
no end of attention, ranging from 
curiosity to real buying interest. 

“It was the first time that trail- 
ers had been displayed, grouped 
together, as an adjunct of an 
automobile show or in an expo- 
sition of any kind. 

“Since then, this infant indus- 
try has made rapid strides bor- 
dering upon the sensational, and 
its potentialities are being pro- 
claimed widely as both trade and 
general news. 

“Only natural, therefore, is the 
announcement that the forthcom- 
ing Chicago automobile show dur- 
ing the week of Nov. 14 to 21 
will contain no less than 30,000 
sq. ft. devoted to trailers and 
trailer accessories. At the rate 
that requests are coming in, the 
prospects are that about 30 ex- 
hibitors will show their newest 
models and products.” 


Makers Satisfied 


It appears now that exhibiting 
in conjunction with motor cars 
at shows will become a precedent 
for the trailer industry, and not 
the least weighty among factors 
has been the satisfaction among 
manufacturers who inaugurated 
the experiment last year at Chi- 
cago. During show week, and 
since, they have frequently gone 





VENTILATOR SPECIALIST 
to the Trailer Builder 
AUTOMATIC SIDEWALL VENTILATORS 
Draftless, Stormproof 


DECK VENTILATORS 
Standard and Glass Top— Complete Assembly 


TELESCOPING STACK HEAD AND FLANGE ASSEMBLY 
Ventilated, Inside Control 
Also 
COOK STOVE VENTILATORS - WATER TANKS 
ICE BOXES - SCREENS. Many other items. 


Manufactured by 


AUTOMATIC VENTILATING COMPANY 
CORUNNA, MICHIGAN 


on record as being more than 
pleased at results secured. 

Among those firms already 
signed up or reserving space in 
the trailer section are: Bender 
Body Co., Cleveland; Covered 
Wagon Co., Mount Clemens, 
Mich.; Hayes Body Corp., Grand 
Rapids, Mich.; Palace Travel 
Coach Corp., Flint, Mich.; Schult 
Trailers, Inc., Elkhart, Ind.; Fed- 
eral Motor Truck Co., Detroit; 
Mullins Mfg. Corp., Salem, O.; 
Nash Motors Co., Kenosha, Wis.; 
U. S. Coach Company, Cham- 
paign, Ill.; Gilkie Trailers Corp., 
Terre Haute, Ind.; Silver Dome, 
Inec., Detroit; Elcar Trailer 
Co., Elkhart, Ind.; Pierce-Arrow 
Motors Corp., Buffalo.; Edwards 
Iron Works, South Bend, Ind.; 
Coleman Lamp and Stove Co., 
Chicago; W. D. Foreman, Chi- 
cago, and Warner Electric Brake 
Mfg. Co., Beloit, Wis. 

As was the case at the last 
show, the trailer section will oc- 
cupy a strategic position in the 
great amphitheater, another rea- 
son for satisfaction among ex- 
hibitors. This section is located 
on the first floor of the north 
wing, and as a consequence the 
trailers and accessories will greet 
the show visitors entering the 
building from the north, as more 
than half of them do. 


To Use Scenic Effects 

Whereas the trailers took up 
only a portion of the north wing 
last year, the great increase in 
number will require setting aside 
practically all of this wing at the 
November exposition. There will, 
of course, be most appropriate 
scenic effects as a setting, worked 
out under direction of Manager 
Faeh. 

The cost for space at the Chi- 
cago show is at the rate of $1 per 
sq. ft. In fact, this policy covers 
not only trailers but all exhibits 
at the show. 

Exhibitors who showed their 
trailers last year naturally got 
first choices in the matter of lo- 
cations. In all cases, the assign- 
ments have been made under di- 
rection of the show committee, 
which includes H. T. Hollings- 
head, chairman; K. K. Kender- 
dine, president of the Chicago 
Automobile Trade Assn., the spon- 
soring body, and Faeh. The rule, 
and a logical one, has been that 
of “first come first served,” but 
as a matter of fact the layout of 
the trailer section precludes the 
possibility of undesirable loca- 
tions. All of them are excellent 
spots, easy to get to and certain 
of the opportunity for close in- 
spection under favorable condi- 
tions. 

Whole Section at Detroit 

Detroit and Pittsburgh will also 
feature trailers heavily at their 
forthcoming automobile shows. 
H. H. Shuart, manager of the De- 
troit exhibition, reports that an 
entire section of Convention Hall 
has been set aside for the travel- 
ing homes and their accessories. 

At Pittsburgh the trailers will 
be housed in a huge tent. 





DETROIT.—With the trailer 
manufacturing business estimated 
at $75,000,000 for 1936 and ex- 
pected to reach several times that 
amount for 1937, the trailer parts 
business is experiencing a similar 
expansion. The parts end of the 
industry is being increased daily. 
Those engaged in supplying trailer 
parts say the field has barely 
been scratched. It is estimated 
that it will reach a volume in 
1937 equal to at least 40 per cent 
of the trailer dollar volume. 


So far, few trailer manufactur- 
ers have produced any parts used 
in the building of a trailer ex- 
cept the chassis. Now the wooden 
chassis is giving away to an en- 
gineered steel frame. It is pre- 
dicted that within six months the 
chassis will be an item which the 
trailer makers will purchase on 
engineering layouts submitted to 
the frame makers. Already sev- 
eral frame or chassis manufac- 
turers have entered the business 
and are ready to supply trailer 
manufacturers with standard steel 
frames or built to the maker’s 
specifications. 

Additional Axle Business 

Axles have been engineered and 
are ready for the trailer makers 
to supplant the heterogenous axles 
used in the past. The trailer field 
has opened a way for the auto- 
mobile axle manufacturers which 
is already giving them additional 
business and keeping their plants 
busy. In this connection legisla- 
tion in effect or proposed in many 
states regarding brakes has given 
not only the axle makers added 
business but is furnishing those 
who make axles and brakes an 
opportunity for new sales. 

In turn the brake lining makers 
have profited. By the middle of 
1937, it is expected that all trailer 
makers will have adopted brakes 
for the trailers. Engineering re- 
search has shown that the brakes 
on the towing cars normally en- 
gineered to take care of only the 
car itself are not sufficient to 
handle the added weight of the 


trailer when breaking down for| 


traffic conditions. A 2,000-pound 
trailer at average traffic speed 


imposes a load on the towing car | 


brakes which imperils the car 
brakes. As a result trailer brakes 
are now being introduced of the 
vacuum and electric types which 
many trailer makers will incorpo- 
rate in 1937 models. 


The passing of the home-made 
trailer is giving an impetus to 
the wheel industry. Again en- 
gineering has entered the trailer 
picture and wheel makers are 
now coming forward with definite 
data as to weights of trailers de- 
termining wheel sizes and meth- 
ods of wheel suspension. A num- 
ber of trailer makers are already 
using and others talking about 
independent wheel suspension. 


Spring Work Boosted 

Another important development 
in the matter is helper springs 
to be used to complement the 
springs of the towing cars. 
Helper springs for the tow car 
are being advertised as a solution 
to the difficulties already devel- 
oped when towing a trailer. The 
spring business of the country is 
being stimulated greatly by the 
trailer business. 

Equally important is the mat- 
ter of the trailer hitch, now called 
the trailer coupling. The trailer 
coupling has emerged from a 
make-shift device involving 
swivels and ball and secket joints 
to a point where the Society of 
Automotive Engineers has taken 
the question under consideration 
and is developing a coupling which 
will add not only safety but a 
standardized design. The auto- 
mobile shows in their trailer ex- 
hibitions both at New York and 
Chicago will show the advance 
that has been made since en- 
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Trailer Parts Industry Experiences Sales Boom 


1937 Volume Expected to Hit 
40 Per Cent of Trailer Dollar 


gineers have taken hold of the 
subject. 


The ability to move a trailer 
about on a parking lot or in a 
trailer camp has been one of the 
problems of the trailer owners. 
Parking legs with swivel wheels 
have come on the market in rapid 
order. Today the owner of a 
trailer with ordinary supports at 
the front end can get a combina- 
tion parking leg with swivel com- 
bined with a screw jack which 
raises the front end to the proper 
level for making the coupling to 
the tow car. The up-to-date 
trailer offered for sale now has 
the triple combination and is be- 
ing looked upon as a solution of 
many of the problems of the past. 





Along with the parts end of the 
business experience has shown 
that trailers need better ventilat- 
ing devices. Earlier devices are 
giving way to fans and engineered 
ventilators. At least a dozen 


| trailers will be shown at the fall 


exhibitions which will incorporate 
devices on the same lines as air- 
conditioning appliances. One 
trailer will be shown in which the 
air is taken in either through 
ample-sized windows or by fans 
and expelled through the floor at 
the end of the coach. It will be 
possible to have fresh, clean air 
in the coach whether it is travel- 
ing along the road or parked in a 
trailer camp. 


Adopt Bumpers 
For safety on the road, bump- 
ers are being adopted on the 
most recent jobs. These are now 
being attached to the frame of 
the coach instead of the lower 
part of the front or rear panels 





as has been the case. It is an- 
other example of experience and 
engineering application. 

Safety glass in various forms 
is making its appearance. Sev- 
eral coaches coming out with 
rounded quarters are using heavy 
celluloid glass panels. Others are 
using rounded safety glass panels 
of the type now being used by 
the automobile manufacturer. To- 
day practically every state has 
laws against anything but non- 
shatterable and non -scatterable 
glass in automobiles or other mo- 
tor vehicles carrying passengers. 
The trailer makers can take heed 
and save themselves a great deal 
of embarrassment by adopting 
safety glass now instead of later. 

Roof and side insulation against 
heat and cold is undergoing a 
tremendous change. It has been 
found that following the experi- 
ences of the automobile industry, 
trailers must be insulated against 








of less durable materials. 


TRAILER... 


The Only— 
Hitch automatically 





wracking sidesway or buckling motion... 


Bull Dog Strength Test Tells the Whole Story 
H. O. Petraski, Graduate Mechanical Engineer, recently tested the Bull Dog 
TENSILE STRENGTH on a “Reihle Testing Machine—Capacity 200,000 Pounds. 
Below is a strength story told better than by a thousand words. 
on all three Bull Dog Hitches, a type for every trailer. 
No. 1 “Bull Dog” Drop Forged Trailer Hitch, up to 14,750 Ibs. 
No. 2 “Bull Dog” Drop Forged Trailer Hitch, up to 33,600 lbs. 
No, 3 “Bull Dog” Drop Forged Trailer Hitch, up to 52,400 Ibs. 


Never have you seen more convincing proof of rugged strength. 


10 Famous BULL DOG “Onlys” . . . 


We invite your careful check on every claim made for this Bull Dog Hitch. No 
other Hitch on the market could support such an all-inclusive statement. 


Drop Forged Hitch on the market. 


compensating for wear. 


Hitch that never rattles or comes unfastened. 
Lightest and neatest Hitch on the market. 

Hitch that is easily unhitched under strain. 

Hitch which publishes its Certified Tensile Strengt 
Hitch with Tensile Strength of FOUR TIMES WE 


h 


Hitch that is adaptable to any type of trailer. 


Hitch GUARANTEED AGAINST ANY BREAKAGE AT ANY TIME. 
Hitch adopted as exclusive equipment by largest manufacturers! 


This test was made 
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temperature changes. Every 
maker of insulation material in 
the country is finding a market 
in the big new industry. Interior 
hardware for the various built-in 
compartments, lockers, cupboard 
doors has opened a market in 
that industry. The outer doors 
use the conventional automobile 
door handles with in-built locks. 
Driving and passing lights have 
naturally been drafted by the 
trailer makers from the automo- 
bile. 
See More Steel Bodies 

Next year will see a great many 
of the trailers offered for sale 
with steel bodies. The trend 
has been brought about by the 
automobile industry, which al- 
ready has spent millions of dol- 
lars in stressing the safety of 
steel as a material for motor 
cars and trucks. The trailer in- 
dustry is already feeling the pub- 
lic demand for steel exteriors. 


Marks A Trailer’s Dependability Just As The Mystic Word 
“Sterling”? On Silver--And, As Always, There Is A Reason 

The name “BULL DOG” on the hitch of any trailer has the same meaning as “Sterling” on silver. 
Both words are accepted symbols of ONLY THE BEST IN QUALITY—DEPENDABILITY—DESIGN. 
No owner or manufacturer can afford to gamble on anything less in this all-important “connecting link’ 
between the car and trailer. 


Bull Dog’s DROP FORGED STRENGTH fully protects your trailer investment of hundreds up to 
several thousands of dollars from wreckage caused by sudden stress or strain which often breaks hitches 


Bull Dog is the perfectly engineered Hitch built to haul FOUR TIMES THE WEIGHT OF YOUR 
one that automatically takes up all wear allowing none of that nerve- 
never any rattle or noise. 


BULL DOG DETAILS 


up” 


noise. 


inates lost motion and 
The Taper on 
the Cap on which the 
sleeve is forced by Con- 
stant spring pressure 
automatically takes up 
every particle of wear 
and makes our broad 
claims possible. 


The drop-forged Bull 
Dog Hitch as it ap- 
pears when OPEN 
The automatic 
in the TOP 
the ball protects 
joint from wear, 
vents back lash, elim- 


“*take- 
of 
the 
pre- 


“eH heeeoe 


Per ts 
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When 


closed the sliding col- 
lar slides over the half 


shown open 


e, An 


abov 
indestructible spring of 


the finest 


sprin. 


serves as & lock. Bull 


Dog opens easily at 
any angle or strain but 
ONLY when desired. 


IGHT DRAWN. 


Patent No. 1927591 
Trade Mark No. 315204 


Manufacturers: Send for our attrac- 
tive prices on quantity contracts. 


No Trailer Is Any Safer Than Its Hitch--Nationally 
Known Manufacturers Use BULL DOG Exclusively 


Whether you are a trailer owner or manufacturer, it is of vital importance to consider the Hitch in light of its SAFETY, 
DURABILITY and CONVENIENCE. The best possible TRAILER INSURANCE is the BULL DOG HITCH. Then you 


KNOW your trailer is not a potential “engine of death” when on the road. 
WRITE TODAY for FREE details! Include only 50c for Guaranteed Trailer Builder’s Guide with FREE Supplement. 


HAMMER BLOW TOOL CO. WAUSAU, WISCONSIN 
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Keeping Up with Jones 
To Swell Trailer Sales 


WASHINGTON.—To keep up 
with the Joneses, it now looks 
very much as though John Mo- 


torist will have to have a trailer | 


in which to take his summer mo- 
tor tour next year. 
The Joneses, back from their 


1936 vacation jaunt during which | 


they made use of the technique 
ef the gypsy, which is to say 


made use of the motorized home| 


in the form of a trailer, are 
speaking enthusiastically of the 
virtues of that kind of travel. 
They are making converts to the 
trailer faith at a rate which be- 
‘speaks a much larger patronage 
next year for the rapidly grow- 
ing number of trailer manufac- 
turers. 
Trailer Growth Rapid 

The growth of trailer travel 
this year, according to motor 
club- officials, has been remark- 
able. Whereas but three years 
ago, they point out, the motor 
trailer was a phenomenon to be 
encountered largely in winter 
colony life in the far south and 
west, where trailer cities sprung 
up like mushrooms, the home 
which wags along behind the 


By WILLIAM ULLMAN 


family motor car has become a 
familiar sight on every highway 
in the country. 

Eyes that once looked with 
|mere curiosity upon the passing 


house-on-wheels are seen today | 


to have an acquisitive expression. 
“If he can have one, why can’t 
I?” is the question of a trailer- 
conscious motordom. 

The motor car manufacturing 
industry, which it is believed will 
|get deeper into the production of 
|trailers as their popularity grows, 
|has contributed some important 
| pioneering work in connection 
with popularizing the mobile 
|home. For a number of years, it 
|is pointed out, it has gone in for 
|the use of trailers for the trans- 
| portation of those factory execu- 
| tives whose tasks take them into 


ithe field. The trailers thus em-| 


| ployed have been rather elaborate 
| affairs; combination offices and 
|living quarters. Their complete- 
ness has been of a nature pecu- 
liarly designed to attract atten- 
tion, and the primary reasons for 
their use, greater flexibility and 
lower cost of transportation than 


‘otherwise would be possible, have 


) KELSEY-HAYES 


WHEEL COMPANY 


DETROIT, 
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appealed to the motorist as being 
good reasons why he should do 
likewise. 


in its develop- 
Persons without jobs but 
with savings funds that gave 


ment. 





promise of stretching over 
longer period if a cheap place to 
live could be found, sought it in 
trailer life in thousands of cases. 
They bought trailers, cheap homes 
on wheels, and set sail for warmer 
climes where fuel and other cold 
weather expenses could be dodged, 
and with the added advantage 
that their mobility gave them a 
wide field of choice with respect 
to finding a section where living 
costs were low. 


Turned To Trailers 
An industry founded upon such 
a market necessarily starts as a 


series of small production units. | 


The one to which the demand for 
trailers gave birth was no ex- 
ception. Skilled individuals out 
of their regular jobs, turned to 
the building of trailers for others 
also out of work but not so 
definitely out of money. 

It was in 1935 that the economic 
improvement gave definite indi- 
cation that the trailer which had 


been more or less the necessity | 
of the acute depression period was | 


destined to survive that interval 
as the luxury of recovery. That, 
trailer manufacturers tell me, is 
the way it is working out. 


AMERICA’S 
FOREMOST 
DIRECTION 
SIGNALS 


For All Motor 
Vehicles 


AutToPosts 


COMPLIES WITH ALL STATE LAWS 
Officially Approved 
Mass., R, I. (1936) Pa., Ill. (1935) Conn., 
Va. (1933) N. J. (1932) 
Approved - Accepted - Specified by 


FLEET OWNERS ... CAR MFGS. 
BODY BUILDERS 
Used by: Keeshin, Greyhound, Safeway, 
General Motors, Standard Oil, Aero- 
Mayflower, Bordens, Etc. 
THE MOST COMPLETE LINE MADE 
Over 18 Types - 24-Hour-Visibility 
Superior Construction - Finest Control 
Switch - Most Economical 
SPARE PARTS CATALOGUE 


GENERAL ACCESSORIES CO., Inc. 
Dept. AD3 225 W. 57th St., New York, N.Y. 
DESIGNERS - MANUFACTURERS 


Fully protected by U. S. and Foreign 
Pats. and Pats. Pending 


The depression also helped the} 
j trailer business 


a | 


~ EXTERIOR AND INTERIOR 


views of the new Home-mobile, 
announced in this issue by the 
Edwards Home-mobile Company. 


‘American Metal 
Offers Tubular 
Trailer Chassis 


DETROIT.—A _ new _ all-meta! 
tubular frame chassis for the 
| trailer industry is announced by 
| here. The new chassis was de- 
| signed by Ray Harroun, who re- 
|cently developed the Saginaw in- 
dependent wheel suspension for 
| trailer wheels, which is used in 
| the chassis offered by the Ameri- 
|can Metal Products Co. 


Features claimed for the new 


|creased strength and 
|through a structure entirely of 
tubular and box section struts. 
The independent wheel ‘suspen- 
| sion incorporates coil springs and 
| hydraulic shock absorbers, which 
eliminate the conventional axle. 


MONEY FOR YOU 


SELLING TRAVELCAR 
The only Steel Skeleton Trailer 
Knee-Action Wheels 
Priced as 


low as 


$345 


In selling features and low service cost 
Traveicar is supreme—and best of all is the 
lasting friendship and satisfaction of your 
customer. For details write Travelcar Co., 
16436 West Seven Mile Rd., Detroit. 


with 





Edwards Plant 
Seen Employing 
900 Men Soon 


1) 


ready under way to establish as- 
sembly plants in Canada, on the 
Pacific coast and in the east and 
south to handle business in those 
territories. 


(Continued From Page 


Merchandising is in charge of a 
former automobile sales executive 
and will follow automotive lines. 
More than three years’ intensive 
research is said to have preceded 
announcement of the new line. 
The Home-mobile will be sold 
through established automobile 
dealers. 


The unit incorporates automo- 
bile fabrication, such as safety 
steel construction, in a complete 
and competitively priced line of 
house trailers for the first time 
and embraces many features. The 
floor level and overall height have 





| the American Metal Products Co., | 


chassis are light weight and in-| 
rigidity | 


been lowered without affecting 
road clearance. Center of gravity 
is lower to provide greater road- 
ability, and decrease tendency to 
whip or crawl from side to side 
while in transit. Rolled tubular 
steel sections of box type design 
are said to be light in weight yet 
10 times stronger than hardwood. 
| Adjustable front spring hangar 


it 


Paul Castner R. H. Wise 


brackets enables raising of floor 
level for wilderness roads. 


Other features include: Air- 
conditioned design, automobile 
type windows, metal cabinet work, 
chrome molybdenum springs, 


THE STEEL POST construc- 
tion of the Home-mobile combines 
| upright, interior wall holding 
|feature and interior moulding in 
|the one piece. 


mounted in rubber for resiliency 
and long life; spring pins and 
hangar brackets of cold rolled 
steel, and air cell insulation. 


Cost will range from $275 up, 
list, with a wide range of models. 


Officers of the company are: 
W. Howard Edwards, president; 
Stanley Kronkowski, vice-presi- 
Paul Castner, vice-president and 
general sales manager, and Wil- 
liam H. Edwards jr., secretary- 
treasurer. 











PIONEER 
TRAILERS 


Sell Themselves 


4 Beautiful Models 
$495-$575-$625-$895, Complete 
Retail: F.O.B. Grand Rapids, 

Michigan 


Send for Dealer’s Offer 


PIONEER TRAILER COMPANY 


422 Bond Ave., N. W. 


fs Grand Rapids, Mich. 





THE TRAILER PRODUCTION line of the Pierce-Arrow Motor 
Car Co. follows automotive practice closely. This photo shows Trave- 
lodges on the way toward completion. 





Bendix Develop 
For § pecial- Trailer Uses ses, 


SOUTH BEND.—The iene... 
ous growth of the passenger 
oar industry has lead to the 
opening of an entirely new field 
for the Bendix Products Corp., ac- | 
cording to remarks made recently 
by Frank B. Willis, vice-president. 
“Each week sees more trailer 
manufacturers in the field 
each day sees thousands of pod 
owners taking possession of land | 
yachts,” said Willis, “and with | 
this increase in trailer population | 
over even one year ago, it is only | 
natural to wonder just what effect | 
their great numbers will have| 
upon the highway traffic problem. | 

“The average five-passenger 
automobile weighs about 3,000 
pounds; and the average loaded | 
passenger trailer weighs in the 
neighborhood of 2,000 pounds, but 
the brakes on a 3,000-pound auto- 
mobile are designed to stop not 
much more than 3,000 pounds. 
What happens when these auto- 
mobile brakes are suddenly called 
upon to stop 5,000 pounds, nearly 
twice their normal capacity? 

“Unless that trailer is also 
equipped with brakes, that unit 
simply doesn’t stop in time to 
avoid all perils that might have 
caused the driver to apply the 
brakes in the first place. Numer- 
ous tests have proved that power 
brakes are the only satisfactory 
braking method for a trailer 
whether the pulling unit employs | 
them or not.” 


Didane Expands — 
At Flint; Opens 
Coast Factory 


FLINT.—Palace Travel Coach 
Corp. has moved to its new fac- 
tory and general offices at Hemp- 
hill Road and Dort Highway, 
here. 

This move marks the third ex- 
pansion program this year for 
Palace Coach, giving it manufac- 
turing facilities of from 60 to 70 
units per day under one roof. 

At this same time, David Are- 


| local 





hart, president, advises that ar- 
rangements have been completed 
whereby Palace Coach will be 
built on the west coast in a new 
factory located in Los Angeles, 
Calif. 

The Palace Coach Co. of Cali- 
fornia will not be an assembly 
plant, but instead the coach will 
be completely manufactured of 
materials procured from locai 
western markets, and built in 
exact accordance with the speci- 
fications of the Flint factories 
under the supervision of men sent 
out there from Flint. 

B. R. Scheff, vice-president in 
charge of sales, announces that 
since entering the national field 
early this year, the Palace Coach 
dealer organization, which now 
extends from coast to coast, has 
sold more than twice the quota 
established for the year and still 
going strong. 

The annual dealers meeting will 
be held at the factory in Flint on 





s Brakes 


Oct. 28 and 29, at which time the | 
new 1937 line will be displayed | 
privately in advance of the public | 
introduction at the New York | 
Show, Nov. 11. 


Aladdin Finds 
Wide Interest 
Among Dealers 


BAY CITY, Mich.— More than 
750 inquiries for dealer franchises 
to handle Aladdin trailers have 
been received within the past few 
months, according to a statement 
from K. M. Schaefer, sales man- 
ager of the trailer division of the 
Aladdin Co. A number of these in- 
quiries have come from prominent 
automobile distributors and deal- 
ers, Schaefer declares. 

The pick-up in inquiries during 
the past few months has brought 





| the total on Aladdin books to 11,- 
| 000 names, says Shaefer and the 


most recent closing was that of 
the Metropolitan Buick of Cin- 
cinnati, who will handle _ the 
Aladdin line exclusively. 

Schaefer has just returned from 
an extended trip during which he 
made a comprehensive survey of 
and national advertising 
needs. 


| evening. 


| Variety of Uses 


Is Discovered 


For P- A Trailer | “ee 


BUFFALO.—Production of the 


new Pierce-Arrow Travelodge 


started Sept. 22, when the first | J 
unit came off the line late that |; 


Customers who were 


waiting 


at the factory to take} 


delivery finally had to toss a coin 


to decide who 
Travelodge No. 1. 


Although the new manufactur- 
ing program has been under way 
just a week, output has been 
stepped up daily and by the first 
of October should be sufficient to 
fill most of the orders now on 
hand. 
arranged that output can be 
geared to meet demand, thus in- 
suring prompt shipments to dis- 
tributors and immediate delivery 
to retail customers. 


Hundreds of retail inquiries are 
reported to have been received 


Interior of the Model A Trave- 
lodge showing how the two rooms 
of this model are separated by 
doors for privacy. 


every day at the factory and dis- 
tributors and dealers say that in- 
terest in the new Travelodge is 
at a high pitch. People in every 
walk of life seem to have sud- 
denly awakened to the possibili- 
ties of the house trailer. Some 


|are interested in a trailer merely 


for recreation while others see it 
as a permanent “rolling home.” 
One of the most active markets 
is to be found in the commercial 
application of the trailer as a 


HEADQUARTERS fe or 
TRAILER PARTS 


We have been suppliers 
manufacturers since the 
A complete warehouse stock of parts, including 


standard equipment’ wheels, 


to leading trailer coach 
inception of the industry. 


is immediately 


available. 


Direct Factory 
Representatives for .. . 


Besler Power Brake Co. 
Columbia Axle Co. 


Detroit Steel Products 
Company 

Kelsey-Hayes Wheel 
Company 

Motor Wheel Corp. 

Cleveland Welding Co. 


Complete Warehouse 
Stock... 


Axles 
Wheels 
Hubs 
Brakes 
Springs 
Hangers 


RIM & WHEEL SERVICE 


DETROIT 


GRAND RAPIDS 


Established 1911 


Production plans are so| 


would get | 


THE NEW MODEL B Travelodge just brought out by Pierce- 


Arrow. 


This four-passenger model, 


priced at $845, f.o.b. Buffalo, 


comes equipped with lavatory, refrigerator, full-sized wardrobe and 


silver and linen cabinets. 


traveling sales room and display 
| coach. 


to which the all-metal Travelodge 
may be put is said to be almost 
unlimited. 

The new Travelodge features 
independent wheel suspension, | 


You owe your 


; 
‘aluminum as an outer covering, 
| proper 
The range of commercial uses| 


insulation and provision 
for ample dead air space between 
the inner and exterior walls. 


|Prices range from $510 upward, 
| f.0.b., 


for three models, depend- 
ing upon equipment and interior 
furnishings. 


trailer customers 


BEST BECAUSE OF: 


% Instant Remote Control 


% All Emergency Features of Train 
Operation 


% Quickly Installed 

*% Least Weight Added 

% Fewest Added Parts 

% Low First Cost 

% Practically No Maintenance 


% Original Brake System Left 
Intact 


PLUS these EXCLUSIVE 
Bendix Advantages 
% Fully Controlled Power Appli- 
cation 
* A Nation-Wide Exchange Plan 
* A Nation-Wide Service Organi- 
zation 


% Years of Power Braking Experi- 
ence and Unapproached Protec- 
tion Over Future Years of Service 


T isn’t fair and it isn’t wise 

to throw the whole load o 
stopping a car and traile 
upon the car’s brakes! They 
weren't designed for it! 


Of course, they will de 
the work—but they won't d 
it well, nor will they do it foi 
long. Lining life will be 
shorter, road-control will be 
poor, and tire wear will b 
much greater. 

Every trailer ought td 
have, first of all, good whee! 
brakes— Bendix Brakes 
And there’s only one prac- 
tical means of controlling) 
those brakes from the carij 
ahead— Power Braking. : 

There's only one type of 
Power Braking that gives 
you everything Power Brak 
ing can offer. That's Bendix 
B-K “Controlled Vacuum” 
Power Braking. 

Bendix can supply com- 
plete backing plates, drums 
and whee! brake mechan 
isms for trailer wheels, as 
well as complete Bendix B-K 
Power Braking Kits to in- 
stall on the car and connect 
to the trailer. The work can 
be done by any competent 
service station or by a Ben- 
dix Distributor’s service de 
partment. Send for details, 


GENUINE Controlled Vacuum 


BENDIX} 


POWER BRAKING 


| Fa 


<7it 
haa 
33 OU en ke 


BENDIX PRODUCTS CORPORATION 
(Subsidiary of Bendix Aviation Corporaiion) 401 Bend.x Drive, Dept. 16, South Bend, Ind. 


Send me full details regarding Bendix Braking Equipment for Passenger Trailers. 


Name 
Street Address 
City 


SD Mechanical 
O Hydraulic 


—) Power Braking 
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With these, and we understand 
there are some radically new de- 
Signs on the way to the trade, 
will come collapsible, insulated 
Ovens and stainless steel or high 
finished metal stove wells, sans 
right angle corners and edges. 


Heating stoves are bound to 
undergo a radical change in both 


ante >a ae 


—————— 
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Sandusky Trailer Show Proved Testing Laboratory 


Women Visitors Powerful 
Intluence on Interiors 


(Continued from Page 3) 


appearance and in manner in 
which they distribute the heat. 
The summer show influence is 
being expressed in grilled cabi- 
nets which hide the ugliness of the 
present “pot bellied” stove. How- 
ever, neither the stove manufac- 
turer nor the trailer builder is 
satisfied that this is the ultimate 





LAND CRUISER 
COACH TRAILERS 


The Finest Coach Outside and Inside 
That Money Can Buy 


Steel Chassis . 


- Steel Exteriors 


Models from 


$600 to $1.850 


Write for details of our extremely attractive dealer 
franchise—good territories open 


LAND-CRUISER TRAILER CO. 


501 E. Patterson St. 


KALAMAZOO, MICH. 








AXLES— SPRINGS 
RUNNING GEAR PARTS 


ENGINEERED 
BY LIGGETT 


SINCE - 1880 


Ww 


LIGGETT SPRING & AXLE COMPANY|* 


COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 


FACTORY: MONONGAHELA, 


PENNA. 





| quiring territorial 
| sell coach trailers or who started 
| negotiations for territories also 








THE EXTENSIVE USE of coach trailers as permanent residences depends largely on the development 
of properly equipped parks. Rest rooms like the one shown above in the Ollie Trout Tourist Park, Miami, 


Fla., will soon come into being in northern cities. 


answer. A floor level cold air 
intake it is thought will help 
solve the six inch stagnant air 


| Space which now exists in most 
| trailers. A means of forcing the 


heat to the hard-to-get-at places 
will also make the new trailers 
much more comfortable in ex- 
treme cold weather. 
Stainless Steel Sinks 

We understand that Sandusky 
also started more than one steel 
manufacturer into getting pre- 
pared to offer the trade sinks and 
table tops in one piece stamped 
out of stainless steel. It is also 
believed that stainless steel din- 
ette tables may be considered not 
only practical but pleasing to the 


| ladies who live in house trailers. 


The avalanche of automobile 
dealers who barged into the 
Sandusky show intent upon ac- 
franchises to 


did much to convince the builders 
that the automobile dealer is des- 
tined to be the ultimate retail 
outlet for this new automotive 
vehicle. The car dealer has the 
show space, the buyer contract, 
the service facillities, knows how 
to operate a sales force and can 
easily learn the sales kinks pe- 
culiar to this new business, He has 
another advantage in that he 
knows how to merchandise acces- 
sories, and the coach trailer in- 
dustry offers the widest range of 


Trailer Builders 
Exhibit 

the new 

FATSCO 

Porcelain 

Enameled 

Stove 

in your 

show jobs. 


If it’s stoves 
write 


FATSCO 


530 Fair Ave., Benton Harbor, Mich. 


accessory sales. It will be pos- 
sible for the dealer to sell profit- 
ably everything from _ nested 
cooking utensils and awnings to 
collapsible furniture and electric 
lighting plants, to say nothing of 
rugs and unit washing machines. 

It is this opportunity for greatly 
increasing accessory department 
sales which is making the trailer 
business attractive. 

They can see two or three years 
of fairly clean selling unless they 
have a confirmed gyp in their 
neighborhood who would. rather 
take a $10 gross profit than lose 
a sale as some _ short-sighted 
dealers now do in the automobile 
business. Even though there may 
be some trading in the earlier 
stages of the trailer business, 
dealers see the opportunity of 
using the trades as renters and 
thus make good profits from them. 
The rental business will be a con- 
siderable factor in the smart 
dealer’s operation. 

Preparatory Period 

While the Sandusky summer 
show was the first real crucible of 
the trailer industry, it is felt by 
many sales-minded executives that 
the real trailer business will actu- 
ally start with the two big auto 
shows. The time between August 
17 and November 14 has only been 
a preparatory period of breath- 
taking and overhauling in order 
to be all set for the dash for 
supremecy that will take place in 
the industry during the next year. 


Engineers Study 
Trailer Effect 
On Car Design 


(Continued from Page 1) 
Several of the larger manufac- 
turers when interviewed indicate 
they are accumulating this in- 
formation in the hope that they 
may arrive at something which 
will be of value. One big manu- 
facturer has already put an en- 
gineer on the job to study these 
problems. In the same spirit, the 
Society of Automotive Engineers 
has under consideration the ques- 
tion of standardizing the hitch by 


VAGABOND COACH—“King of the Highway” 
EXTRA VALUE BY COMPARISON - - - QUALITY BUILT 


Constructed by Pioneers in the Trailer Coach industry, Vagabond 
Coaches represent the most modern in traveling homes. With beds 


re and aft, excellent appointments, conveniences, interior and 
xterior finishes, masonite, oak and steel constructed, coupled with the 


SAFEST HITCH ON 
EARTH. 


Your Dollar Value is 
the greatest when you 
own a Vagabond. 
Standard Model priced 
as low as $650. Cata- 
logue for the asking. 


VAGABOND COACH MFG. CO. 


909 GRAND RIVER AVE. 


NEW HUDSON, MICH. 


which the trailer is attached to 
the automobile. The brake equip- 
ment people also have the matter 
well in hand, with suitable equip- 
ment for operating brakes simul- 
taneously on the trailer. 


Brakes Important 


Next to hitches, brakes are one 
of the most important problems in 
the car and house trailer hook up. 
It is necessary to have good 
brakes on the trailer. As the 
trailer usually weighs about as 
much, and in some cases more 
than the automobile which pulls 
it, the car brakes would have to 
do twice as much work stopping 
the trailer as they would the car 
alone. Few braking systems to- 
day can be constantly overloaded 
100 per cent and stay in good 
working condition or not require 
too frequent adjustment. But 
brakes must be used on the trailer 
for another even more important 
reason, to keep it from tending to 
“jack knife” or beat the automo- 
bile when descending slippery 
hills. The brakes steady the 
trailer and keep everything under 
control. Since the load on the 
trailer wheels is greater than on 
those of the car it is possible to 
do a greater proportion of the 
braking on it, Actually it could 
be made to take fully half of the 
total braking load of the com- 
bined vehicles. Since the trailer 
is only used part time it seems 
that this would be the most eco- 
nomical way to keep brake repair 
expenses to a minimum. 


Vacuum operated brakes, so I 
am advised by a number of users, 
seem to be most satisfactory for 
trailer use. The advantage is that 
they can be easily coupled up 
when the trailer is taken on the 
road. They can be adjusted to 
apply the brakes ahead of those 
on the car or a little harder and 
so give a steadier stopping action. 
Hydraulic, mechanical and com- 
pressed air, which have been used 
on commercial trailers, are all 
available but cost and complicated 
adjustment make it more difficult 
for the ordinary non-mechanically 
inclined user to hook them up. 


Provide Water Ballast 

Service departments indicate 
that three things are usually given 
consideration in house trailer ap- 
plications: the stiffness of the 
rear springs, the rear axle ratio 
and the cooling capacity of the 
present radiator system. Rear 
axles which are designed to carry 
a@ passenger car should not be 
made to carry very much extra 
load. Several trailer manufac- 
turers have taken care of this 
problem by providing a water 
tank in the rear of their trailer to 
act as ballast to balance the load 
on the trailer axle. Other manu- 
facturers have put a level on the 
trailer so that the load can be 
shifted until there is the minimum 
weight on the car. The builders 
cannot control the distribution of 
load, and if a user puts all the 
camp furniture, rugs and tents 
between the wheels and the hitch, 


(Continued on Page 19, Col. 2) 





AN ALL STEEL FRAME, electrically welded, is used for the 
Motor Home trailer manufactured by the Hayes Body Corp., Grand 
Rapids Mich. It is expected that 1937 will see many manufacturers 


adopting steel construction. 
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Steel in Chassis, Frames 


DETROIT.—Steel is the key- 
note of the 1938 camp trailer lines 
to be exhibited at the national 
automobile shows and elsewhere 
this month. 

The wooden frames of the past 
have gone and steel is replacing 
them as rapidly as manufactur- 
ers can adapt their manufactur- 
ing facilities to care for the new 
process. 

One of the pioneers in the move 
to steel among the trailers is the 
Hayes Body Corp., of Grand 
Rapids, Mich. According to A. 
A. Anderson, president of Hayes, 
the company is preparing to 
launch a new 1937 line of me- 
dium-priced trailers of steel con- 
struction. 


Steel is Popular 


These new trailers will have 
steel in the frames, sidewalls and 
roof. Anderson credits the auto- 
motive industry’s trailer activity 


|Hayes plant 
|for the present, 





body sizes, retailing at $395 and/| 
up. 

It is expected that the distrib- 
utor-dealer set-up will be sub- 
stantially the same as that now| 
used for automobile and similar | 
specialties and territories are be- | 
ing allotted on this basis. In all | 
probability the new operations | 
will necessitate reopening of the | 
in Ionia, although, 
manufacturing 
will be confined to the main plant 
of the Hayes Body Corp. at 


|Grand Rapids, Mich. 


New Industry 


In Making As 


Trailers Grow 


(Continued from Page 1) 
canvassing the industry feels safe 


as the medium that crystalized|in reporting that perhaps only 75 | 
the idea of safety steel construc-| manufacturers actually are pro- 


tion in business. 


| ducing at a rate of better than 


“Wooden office files turned to|°™¢ unit a day with the peak 


steel in a couple of years,” Ander- | 
son declares. 
furniture gave way to steel. Ships | 
long ago went from wood to steel. | 


months production by one maker 


“Wooden kitchen | of 60 a day. 


Production during 1935, by all 
active manufacturers, is placed at 


Car bodies went the same way. | #PProximately 60,000 units and the 


Trailers must go that way. 


“Trailers must go that way be-| 
cause, in the opinion of many 
close observers, the trailer will 
be the only home, or the ‘home 
when you’re away from home,’ | 
for a vast percentage of our pop-| 
ulation. Estimates range from 
10 to 50 per cent. Right now the 
figures don’t matter, but any de- 
vice intended for such use must 
be built to endure, and steel is 
the material for endurance.” 


The entry of Hayes, with their 
great resources and plant facili- 
ties, combined with more than a 
quarter-century of experience in 
the design and manufacture of 
automobile bodies, automatically 
brings to the trailer industry the 
benefits of strong leadership, vol- 
ume production and advanced 
engineering in accordance with 
the best and latest practice in 
steel automobile body building. 


Joints Electric Welded 


The design of the Hayes “Mo- 
tor-Home” differs from most 
trailers now on the market in 
that the’ chassis, body frame, and 
lower portion of the sides will be 
of steel, with all joints and cross- 
connections electrically welded. 
The latest approved type of auto- 
mobile body insulation should re- 
sult in greater interior comfort 
in all kinds of weather. 


The interior appointments and 
arrangement will introduce many 
new features of comfort and con- 
venience, with the high quality 
of workmanship such as one 
should expect from skilled arti- 
sans and cabinetmakers of Grand 
Rapids, the “furniture capital of 
America.” It is understood that 
the weight of the Hayes “Motor- 
Home” will be about the same as 
trailers of the old-type wood con- 
struction. There will be three 





|000 production will 
|Some projections run well above 


| number of house trailers believed 


to be in operation at the present 
time is estimated at about 125,000 


| All these estimates are based on 
| the best information available and 
| lean toward the conservative side. 


In 1937 it is estimated that 200,- 
be reached 


this, but barring some sensational 
developments in a manufacturing 
way, ADN believes its projection | 
will be close to the mark when th2 | 
books are closed. This production | 
will include display trailers used | 
for commercial purposes. 


Dealer Logical Outlet 


From a marketing standpoint 
it seems to be the unanimous 
opinion of those engaged in 
manufacture that the automobile 
dealer is the logical outlet for the 
trailer industry. To this end con- 


tracts, following closely the pre- 
sent automobile franchise, are 
being arranged with discounts 
very similar to present car dis- 
counts. Just how many automo- 
bile dealers already have accepted 
the trailer stock in trade also is 
not definite but best available 
figures would place the total be- 
tween 1,200 and 2,000 dealers. 


Finance companies are giving | 
serious attention to the problem | 
of time payments both at retail | 
and for wholesale. This subject | 
was discussed at length at the | 
recent meeting of the National | 
Association of Sales Finance | 
Companies at Hot Springs, W. Va. 
No definite recommendations were 
made at the meeting but further 
study is in progress. 


Many Uses Revealed 


Another question is, “Who buys | 
trailers?” A survey of trailer | 
camps reveal that many of the 
present day homes on wheels are | 
owned by retired businessmen, 
businessmen on vacations, doctors, | 
school teachers, retired army | 
officers and generally a much | 
better type citizen than formerly | 
supposed. In addition to this 





extensively for mobile showrooms 
and advertising purposes. 

There are those who predict that 
many trailers will be used as 
permanent places of living. This 
may prove true at some future 
date, but summarizing the market 
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at the present time authorities in 
the industry are looking for an 
annual sale of 250,000 units or 
better when the industry settles 
down to its stride. 

This new automotive industry 
is fast taking permanent form. 


DEALERS WANT(ED) 
(for) America’s 
‘irst All-Steel 
Trailer Coach! 


Kabin Koach built (and Esther Stanley, actress, bought), 


the first all-steel trailer. 


Today, as in the beginning, the 


outstanding coach for the automobile dealer. 


Millions will be made selling trailers, especially Kabin 
Koaches, which are designed and built by automotive 


engineers of 20 years experience. 


We get inquiries by 


thousands from our national advertising. Phone, wire or 


write today. 


KABIN KOACH COMPANY 


21813 Gratiot Avenue 


market trailers are being used | 


TRAILER 
H 


of the world. 


What more fitting then, that modern, 
Vehicle Lites should bring driving safety to the mod- 
ern freighting trailers, whose nightly journeys measure 


ISTORY repeats itself. Dietz Vehicle Lites still 
continue their trek into the far places, which 
began in the great pioneer movement that settled 
the west in the latter half’of the last century, and then 
continued on until West became East on the other side 


LITES AND 


Ps 


9360 East Detroit, Mich. 


SIGNALS 


Dietz Trailer Lites and Signals are backed by a reputa- 
tion older than most of today’s users. The dealer who 
stocks them not only has a 

first class line, but one thet 

SELLS and satisfies. 


A handsome new Dietz Cata- 


‘approved Dietz 


No. 336. 


in hundreds of miles, and to ,the auto trailer as 
it is speeded on to provide a traveling home among 


distant scenes and new adventures. 


log has just been issued and 
you should have it. 


Ask for 


R. E. DIETZ COMPANY, 60 LAIGHT ST., NEW YORK, N. Y. 
PIONEER MAKERS OF VEHICLE LAMPS 


HEAD LIGHTS « 


TRUCK FLARES « 


TAIL LIGHTS « 
REAR VISION MIRRORS «+ 


MARKER LIGHTS « 
FLOOD LIGHTS « 


DITCH, FOG & SPOT LIGHTS 
CATAPHOTE REFLECTORS « 


« DIRECTION SIGNALS 
FIRE EXTINGUIS : 





HAYES HAS EVERYTHING! 


Lifetime Safety-Steel Construction e 20 Years of Body Experience e Ex- 
ceptionally Fine Interiors e Insulation e Excellent Lines e Fire Safety e 
3 Models e Market-Wise Prices e A Great Name e Strong National Adver- 
tising e Whatever You Want, Hayes Has It! e Write for Hayes Proposition ! 


EAVES 


MOTOR HOME 


S 


HAYES BODY CORP. 
UC meee | 





¥ 
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Who’s Who Among the Trailer Manufacturers 





AEROCAR CO. OF DETROIT, 4815 Cabot} pur. agt. and adv. mgr.; 0. G. Blocher, eT Ge, A a aie Toe eet a ea FOUST TRAILER CO., Main st., Hughesville, 
ave., Detroit. Camp trailers, sales display chief engr. Pa. House trailers. C, L. Foust, pres., gen. 


trailers, special trailers. S. M. Williams jr.,| aLADDIN CO Bay City, Mich Camp | mgr.; Elmer Foust secy.-treas.: Robe 
” sity, J e , : ® | +3 4 ° secy. -treas. ; rt 
pres.; C. P. Lacy, vice-pres. and sales mgr.;| trajlors, readi-cut garages. W. J. Sovereign, The trailer manufacturers included in the Who’s Who Metzger, sales mgr.: C. H. Matson, chief 


Donald MacDonald, secy.-treas., gem. mer., pres.; O. E. Sovereign, secy-treas., gen. mer. engr., pur. agt. Adv. A irit P 3 
a ate t A y é . - * . . le gcy.—Grit Publishing 
ee and sales mgr.; A. I. Lamb, chief engr.; on these pages nave neem carefully checked by representa | Co., Williamsport, Pa. 
ene anes hee = — gg co tives of Automotive Daily News and are known to be in ||| GENERAL COACH WORKS. Snover, Mich 
ptrol C Sale: ho @ ue ers . e @ @ @ -_ . . . - . . 
- hi Avcy.—F. M. Randall Co. production. This list is not complete and will be added to joa Pig em Guerdon Wolfe, prop. 
aes ‘ § TTi ‘ : i ; | acobs Francis, sales agts., Snover, Mich. 
paaerent, as rapidly as the Trailer Trade section is able to obtain : 
ALLEN PRODUCTS’ CO.,_ Ionia, Mich. | |} 
Gadfly house trailers, display trailers, trailer 
furniture. Dee Allen, pres., gen. mer.; 
E. C. Weaver, secy., chief engr.; Heber 
Bender, treas.; Fred Green, vice-pres.; G. F. none —— — — ee 
Scott, sales mgr.; Wilson Dalzell, pur. agt. sa : GILKISON, E. P., & SONS CO. & GILKIE 
ALL-AMERICAN TRAILER CO., 9809 Edge TRAILER CORP., 1317 Wabash ave., Terre 


wood, Detroit. Standard and custom built a ; ‘ tie ‘iiidein : ; ae Haute, Ind. Coach, folding house trailers, 
ave., Marshall, Mich. Camp trailers, house Clemens, Mich. Travel trailers. A. G. horse trailers. E. P. Gilkison, pres.; E. K. 


camping coaches. Lawrence P. Layne and cars, bodies. Rex R. Anderson, pres. Adv. Sherman, pres., gen. megr.; E. G. Kolbe, Bivachéh, sacr,-the 2 
Harlie H. Kugler, co-partners. Agey.—Art Advertising Service, 2200 Olds| secy.-treas.; J. E. Roberts, sales mgr.; H. E.| yp we Sawmiller hit one Soe mer 
ALMA TRAILER CO., Alma, Mich. House Tower, Lansing, Mich. Brinkman, chief engr.; G. Bentley, pur. agt.; man ae. a gs aa ioe aes ed 
trailers. W. H. Redman, pres.; Allen) ANTHONY CO., Inc., Streator, Ill. Hydraulic} S. E. Sangster, adv. mgr. Adv. Agcy. vertising Agency, Terre Haute, Ind . 
8-da clock Hathaway, secy., pur. agt.; Mr. Gorings, hoi b ° ¥ Harold Aarons, Inc., Detroit , . . 
: cists and bodies; mechanical power hoists, HAYES BODY Cc E ; 
- . . = treas.; Gar. Harris,. prod. mer; J. B. power take-offs, express bodies, truck snow| CURTISS AEROCAR CO., Inc., 300 Avenue : ys ORP., Grand Rapids, Mich. 
in special Trailer mounting of Renshaw, sales mer. plows, one-wheel passenger car trailers. Wm. Valencia, Coral Gables, Fla. Camp and dis- aaa ea ae A. A. Anderson, 
walnut wood, waxed. AMERICAN BODY & TRAILER CO., 1500} C. Anthony, pres.; Paul B. Heflin, secy.;} play trailers. H. H. Robinson, pres.; W. J. -+ Joseph H. Wright, sales mgr. 
: Exchange, Box A, N.W. Station, Oklahoma C. H. Worrells, treas.; R. R. Howard, sales McLeod, secy.; E. I. Hillyer, asst. treas.;| HIGHWAY PULLMAN CO., Ltd., 2005 w. 
Two concealed screws fix it City, Okla. Truck trailers, touring coaches, mer.; L. E. Walker, pur. agt. Ww. iH. Euchner, sales mer., adv. mgr. ; Hugh 48th st., Los Angeles, Calif. House trailers. 
to any wall, partition, etc. buses, special bodies. R. R, King, pres..| AUTO CAMP TRAILER CO., Saginaw, Mich,| Robinson sr., chief engr.; Walter G. Grif- aos Marley, pres., prop., gen. megr.; B. 
Retails for $20—Well worth gen. mgr., sales mgr.; L. King, secy.-treas. ; House trailers. J. A. Dean, pres., sales mgr.; fith, pur. agt. Adv. Agcy.—Loomis & Hall, enedict, sales mgr.; Paul B. Treat, chief 
it Alton Elder, chief engr., pur. agt. D, T. Dean, secy.-treas. Miami, Fla. engr. 
2 AMERICAN TRAILER & MFG. CO., 1011] AUTO CRUISER CO. OF AMERICA, 4401| DEFIANCE CARRIAGE & BODY CO., Perry| HILL AUTO BODY METAL WORKS, 814-16 
_ Order a Sample Santa Fe ave., Los Angeles, Calif. Display} York rd., Baltimore, Md. House trailers.| °24 oe ? egg or _— a eee, 0. Sie, Seam 
trailers, two-wheel commercials, house trail- D. B. Southarb, pres., pur. agt.; L. Dallin, ers, stake rack bodies. John Roedel, secy.- custom ; automotive bodies, custom; automo- 
R. W. CRAMER & co., INC. ers, demonstration trailers, welding machine vice-pres.; Roy Miller, treas., gen. megr., treas. = panels, steel and aluminum. John A. 
ing P1 18th S trailers, compression trailers. Herbert C. chief engr.; White Sales Co., sales mgrs.| DIXIE ROAMER TRAILER CO., Tampa. Fla. lill, pres., gen. mgr.; Kenneth W. Abbott, 
Irving Place at 18th St. oan : Ww 
New York Cit . «+. Sow Kleppe, owner. Adv. Agcy.—Moses Ady. Agency, Baltimore, Camp trailers. y-, pur. agt.; Werner A. Sundquist, chief 
> slianaed ANDERSON COACH CO., 6419 W. Michigan} Md. EDWARDS HOME-MOBILE CORP., South| 8" 
AUTO TRAILER MFG. CO., 1822 S. Broadway, Bend, Ind. House and display trailers. W.| JIM DANDY TRAILER CO., Wausau, Wis. 
Los Angeles, Calif. Trailers, trailer parts.| Howard Edwards, pres.; Stanley Kronkowski, | Camp trailers. Jim Dandy, pres.; D. Storey, 
E. Edward Evans, owner. vice-pres.; W. H. Edwards jr., secy.-treas. ; gen. mgr., sales mer. 
CALDWELL MOBILHOMES, 230 W. South,| Paul Castner, gen. Sales mgr; Ralph Hi. Wise, | yysTug AUTO SUPPLY, 175 E. Long st., 
Hillsboro, 0. House trailers, ‘‘Mobilhomes.” | CVC “RET. Columbus, 0. House trailers, one- and two- 


* ‘. 
a ouse trailers. C. . Edwards, owner. Walter Taylor, secy.; K. P. Babbs, treas.; 
vo a ee ee — ELCAR COACH CO., Elkart, Ind. House Geo. Hollenback, sales mgr.; R. H. Kellogg, 
» OD . . Milo Miller, pres., chief engr., pur. chief engr. Adv. Agcy.—Byer & Bowman, 


ts, roto Essex (lawn mowers). Capt. Bu trailers. 
Sauna, gen " tae ' 7 - agt.: Ernest Miller, secy.-treas.; E. M. Inc., Columbus, 0. 


ie 
Harris, sales mgr., adv. mer. KABIN COACH CO., 21813 Gratiot, E. Detroit 
Cc hi an ey wm % te “on ae “is aa omen. FEDERAL ee ce — — Mich. Trailers, tourist type. Lloyd Worden, 
Strange, pres.; B. N. Mercer, secy.; A. 2. Se aes _ deer P.. : = pres., chief engr. ; Matthew Kreg, secy.- 
Mulden, treas.; Fred C. Busche, sales mgr.; Ruddin, vice-pres “ secy gen mer. ; c be agp 1 SS a ae 
* A. Hawkins, chief engr.; W. 8. Bradford, Rogers, treas. ; E. W. ‘Winnans, chief engr. ; See 
pur. agt. George Frank Lord, sales mer.; M. L. | KAUNEEL COACH CO., St. Johns, Mich. 
CLARKSPEED TRAILER CO., Lansing, Mich.} Burrell, pur. agt.; Stanley G. Mitchell, adv. | House and oe a 
° Road building trailers, special advertising mer. Adv. Agcy.—Holden, Graham & Clark, coaches up to ; t. . E, Kaunitz jr., 
At a Price Less Than You trailers, camp trailers. F. G. Clark, pres., Detroit. ed oon on cok Edwin — 7 
e pur. agt.; A. A. Clark, secy. FEDERAL PRODUCTS CO., Laurel at Aldrich, eee, SE Cee Sees 
Can Build for Yourself COOK BROS. COACH CO., Oxford, Ind. Minneapolis, Minn. One-wheel light utility = Kaunitz, pur. agt.; L. R. Kaunitz, adv. 
House trailers, commercial truck bodies. trailers, one-wheel camping trailers. Francis er. 
E. A. Cook, gen. mgr.; P. C. Cook, sales J. Ditter and Arthur A. Bursch, props.;| KLEINHANS, D., St. Louis, Mich. House 
e mer Arthur A. Bursch, sales megr., adv. mgr.; trailers (small). D. Kleinhans, owner. 
COVERED WAGON CO., 332 Cass ave., Mt. Francis J. Ditter, chief engr., pur. agt. KOZY-COACH CO., Kalamazoo, Mich. Coach 
‘init trailers. C. M. Lutes, owner. 


KOZY KAMP TRAILER CO., 6100 NE. 


a 
for ouse iralier gy Ag — Fag ay BS 
Me, trailers and trailer parts. S. 8S. Strachan, 


pres., secy.-treas., pur. agt. Adv. Agey.— 


G. & H. ENGINEERING CO., Westfield, Ind. 
complete Who’s Who data from other manufacturers. Hiouse trailers, display trailers, utility trail- 

| ers. (Champion Trailer Homes.) J. R. Hill, 
pres., gen. megr., sales mgr., chief engr., pur 
agt.; Harry Talbert, secy.-treas. 











Weller Service, Portland, Ore. 


ae _ = 

Builders ~ LAND CRUISER TRAILER CO., Kalamazoo, 
0 " Mich. House trailers, display trailers. Earle 
. Weimaster, pres.; F. H. Martinie, sales 

, mgr., chief engr. 
. ® o LINN TRAILER CORP., 443 Chestnut st., 
With patented knee-action BS Oneonta, N. Y. Ome-wheel and two-wheel 
e utility trailers, semi-trailers (5- to 15-ton 
wheels of improved leaf : f 0 capacity), logging trailers. H. H. Linn, 
a 2 e pres., pur. agt.; H. W. Naylor, secy.; Marie 

spring design—or with the A. Straw, treas. 
MANSFIELD UPHOLSTERY CO., 29 Distl 


ional axle — woe & 
nt Soa Leather and Rubberized Coated Fabrics || tie. Sc*n.0 «smn: omnes 


you now use — all sizes McKENZIE, LEO L., BODY WORKS, 117 w. 


A Scientifically constructed, First, Wichita, Kan. House and commercial 
trailers, miniature autos for carnival and 


from 14 to 20-foot length. B Chemical Engineering control. park rides, truck and trailer bodies (custom 


ee —_ built). Leo L. McKenzie, pes., gem. mer., 
c Uniformity — wearability — satisfaction. of. mer. Ads, Agu—Wnita teen 


e B a Billboard. 
N Oo WW 4 nh ge ro d ue t 10h This A-B-C formula we offer the TRAILER producer of today oan ans a ee 


and included is COTEX facilities, based on 25 years’ experience, House trailers. commercial bedies (te ender 
in servicing Automotive, Bus, Railroad and Airplane industries. only). Nicholas Weber, owner. 
MILLER, A. J., AUTO CRUISER TRAILER 


- C Technical and Sales-Service Coast to Coast CO., Inc., Penn. Terminal, Hog Creek, Sara- 
OT-EM RAI LER O. We extend our facilities and invite inquiries sota, Fis. House trailers. A. J. Miller, 
pres., secy., gem. mgr., chief engr.; Francis 


Smith, Baltimore, treas. Adv. Agey.—Clar- 


Trade Mark Registered C Oo ? E xX C oO R P oO R A T I Oo N ence Stokes, Sarasota, Fla. 


MILLER TRAILERS, 18 Sherrard ave., Green- 
Plants and Executive Office ville, Pe. Cabin. amd tue-ahedl -beaeae 


. . . . . 
W k Buildin Birmingham, Mich. 
abee 5 8 NEWARK, N. J. trailers, custom built highway trailers. A. 
C, Miller, pres., secy.-treas., gen. mgr., sales 
mgr., chief engr., pur, agt., adv. mgr. 
MONO-WHEEL TRAILER CO., 411 8S. Fort 
st., Detroit. Single wheel utility and camp- 
ing trailers. A. Charles Bishoff, pres., 
treas.; Leah C. Bishoff, secy. 
MULLINS MFG. CORP., Trailer Div., 605 8. 


Ellsworth st., Salem, O. All-steel utility 
trailer. Charles C. Gibson, pres.; Andrew 
MacLeod, secy.-treas.; R. F. White, gen. 
mgr.; Paul F. Brophy, sales megr.; J. P. 
Price, vice-pres., in chge. prod., chief engr.; 


G. R. Gibson, vice-pres., in chge. pur., pur. 

agt.; G. F. Keyes, vice-pres., in chge. sales. 

Y a] eye?,? = 2 Det. Rep.—V. Shi , 806 Hilldale dr., 

Complete Facilities for Manufacturers of House Trailers Royal Ock, Mich. Adv. Aety.—Grece -& 
Bement, Inc., Detroit. 

MUNCIE AUTO BODY CO., 1603 S. Walnut 

st., Muncie, Ind. Automobile repairing and 


e@ ENGINEERING. Springs designed to carry load properly and a gla og Rm og ae Be 


il . built house trailers. Charles M. Lesh 
protect trailer equipment. (owner), pres.; Mrs. Chas. M. Lesh, secy.; 


Cc. L. Monks, supt., sales mgr. 


@ METALLURGICAL. Analysis of steel structure before, during OHIO TRAILER COACH CO., 3624 Euclid, 


Cleveland, O. House, display and utility 


and after heat-treatment. trailers. Scott Weaver and C. P. Weaver. 
partners. 


I i i i OVERLAND COACH, 201 N. Wells st., Chi- 

© MANUFAC URING. Supplier of springs for standard equip- cago. Formed steel chassis aa Hen parts 
‘ ’ i f hous d mmercial displ trailers, 

ment on leading cars, trucks, cabs, buses, trailers, for 32 years. a ogre = | : ov ~ e 


es Newell, gen. mgr.; H. 8. Mustin, chief engr. 

Address Inquiries to OXFORD BODY CO., Oxford. N. C. Bottlers 
bodies, school bus bodies, camp car trailers, 

stake bodies, van bodies. C. W. Bryan, 


250 rand Boul d ; i 
DETROIT STEEL PRODUCTS CO. ; Sanenrs MICHIGAN tte 
OZARK CORP., office, 513 New Center bidg., 
Detroit; plant, West Helena, Ark. House and 


display trailers. F. J. Riker, pres.; A. M. 
(Continued on Next Page) 


FINE STEEL SKILFULLY HANDLED 





WHO’S WHO 


(Continued from Page 18) 


secy.; H. M. Saddlemire, vice-pres., 

sales mgr., adv. mgr.; H. E. Leffing- 

gen. mgr., chief engr.; H. C. Stillwell, 
pur. agt. Det. Rep.—tTrailer Coach Sales 
Corp., Woodward and Warren. 

PALACE TRAVEL COACH CORP., 
Saginaw st., Flint, Mich Camp 
D. D. Arehart, pres., treas.; E. P. 
secy.; H. M. Rogers, fcty. mer.; 
Scheff, sales mgr., adv. mgr.; Leo J 
pur. agt. Adv. Agcy.—Rolfe C 
Inc,, Detroit. 


Coates, 
treas., 
well, 


4521 N. 
trailers. 
Trobert, 
B. R. 
Regan, 
Spinning, 


PENINSULAR METAL PRODUCTS CoRP.. | 


Tralette Div., 6635 E. Forest 
Utility, small package delivery 
Black, pres.; J. B. Kirk, secy 
S. Briggs, sales mgr.; Mr. 
mgr. Adv. Agcy.—McManus, 
Detroit. 

PIERCE-ARROW M. C. Co., Buffalo, N. Y. 
House and display trailers. A. J. Chanter, 
pres., gen. megr.; M. C. Ewald, secy.-treas. ; 
H, B. Miller, pur. agt; Paul Fitzpatrick, 
sales mgr.; C. W. Drefferd, adv. mgr. Adv. 
Agcy.—Baldwin and Strachan, Inc., Buffalo, 
i 

PILGRIM TRAILER CO., Arlington rd., New- 
ton Falls, O. Custom built trailers, cabin 
trailers, commercial trailers, utility trailers, 
trailer parts, complete line; boat trailers. 
F. A. Pilgrim, pres., gen. mer 

PIONEER TRAILER CO., 422 Bond st., Grand 
Rapids, Mich. House and display trailers. 
Cc. W. Peterson and W. Bergman, partners. 

PRAIRIE-SCHOONER TRAILER CO. (not 
inc.), Barr and Sterling sts., Elkhart, Ind. 
House trailers. H. A. Kretschmer, gen. 
mer.; E. T. Kretschmer, pur. agt. 

QUAKER TRAILER CO., Devon, Va. House, 
horse, dog and utility trailers. Robt, M. 
Rakestran, pres.; Miss Morgan, secy.-treas. ; 
Horace Sarzelere, gen. mgr.; Craig Nelson, 
sales mgr., adv. mgr.; Marvin Davis, chief 
engr.; Mr. Lloyd, pur, agt. Adv. Agcy.— 
R. A. Buckley, Philadelphia 

RAYMOND PRODUCTS CO., 
Saginaw, Mich. House trailers. Chas. 
mond, pres.; H. W. Longworth, secy., 
mgr., adv. mer.; Earle Raymond, 
chief engr., pur. agt. Det. Rep. 
Warren ave., Detroit. 

ROAMER TRAILER CORP., 
House trailers, rubber mats. O. Hohandorf, 
pres.; Gus Meredith, secy.-treas.; C. N. 
Littlefield, vice-pres., gen, megr., sales megr., 
chief engr., pur. agt., adv. mgr. 

ROYAL R. HESS CO., 341 W 
Park, Mich. Camp trailers 
pres. 

ROYAL WILHELM FURNITURE CO., Sturgis, 
Mich House and display coaches, trailer 
furniture A. R. Spencer, pres.; C. E. 
Sullivan, secy.-treas., gen. mer.; Mrs. Bertha 
M. Orr and Otto Harloff, sales mars.; John 
B. Gonyou, chief engr., pur. agt.; “Mrs. 
Bertha M. Orr, temporary adv. mar. 

ROYCRAFT COACH CO., Chesaning, Mich. 
House trailers, display trailers J. A. Roy, 
pres., gen. mgr., chief engr.; J. G. McKay, 
secy.. pur. agt.; Ed. Fox, treas.; George 
Bell, sales mer Adv. Agcy—Ross, South 
Bend, Ind. 

SAGINAW STAMPING & TOOL CO., Saginaw, 
Mich One-wheel trailers, caster jacks, inde- 
pendent spring cushion units, wheels, park- 
ing legs, casters of all descriptions. Alex R 
Pribil, pres. and gen. mar.; Charles L. 
MeMillan, secy.-treas., pur. agt.; G. P. 
Tinkham, sales megr., adv. mer.; Ray Har- 
roun, chief engr Det. Rep.—Harold F. 
Cates, 454 Book bidg Adv. Agey.—The 
Cargill Co.. Grand Ravids, Mich 

SAN ANTONIO BODY CO., 823 Roosevelt ave., 
San Antonio, Tex House trailers, custom 
built truck bodies of all kinds; commercial 
trailers; distribute Tulsa winches, Fruehauf 
trailers, St. Paul dump bodies, Galion dump 
bodies, Brown-Lipe power take-offs, Detroit 
Harvester power take-offs, Timken two-speed 
axles, Timken conversion units J 0 
Dennis, pres.. gen. mer 

SANDER WOODWORKING, 402 Middle, Arch 
bold, 0 Heavy duty commercial trailers, 
house trailers, two-wheel trailers Erie J 
Sander, pres.. gen. mer 

SCHELM BROS., Inc., Peoria, Til. House and 
Commercial trailers Carl Schelm, pres., 
chief engr.; Harold Schelm, secy., gen. mer., 
pur. agt.; Paul Schelm, treas.; J. J. Mohler, 
sales mer.; Herman W. McFall, adv. mar. 
Adv. Agcy.—Hagill Wiseheimer (o., Chicago 

SCHULT TRAILERS, Inc., Elkhart, Ind. House 
and display trailers. Wilbur J, Schult, pres.; 
Ww. J. Schult, secy.-treas.; W. O. Wells, gen. 
mer.; M. A. Wells, sales, adv. mgr.: G. R. 
Schutes, chief engr.; G. F. McBride, pur. agt. 

SEMINOLE COACH CO., Novi, Mich. House 
trailers, display trailers WwW. cC. Henning, 
pres., chief engr., pur. agt., adv. mer.; 
I. M. Heybou, secy.; G. A. Henning, treas., 
sales mer. 

SHAMROCK TRAILERS, 
Detroit. Utility trailers, trailer parts. Geo. 
B. Schoemode, pres.; Paul Ketteman, gen. 
mar., chief engr.; Chas. McGraile, sales mer, 
Adv. Agcy.—Rolfe Spinning, Detroit. 

SILVER DOME, Inc., 50 Endicott st., Detroit. 
House trailers, commercial trailers. Norman 
C. Wolfe, pres., gen. mer., chief engr., adv. 
megr.; Anna Aaronsen, secy.-treas.; A. W. 
Shields, sales mgr.; Del Landon, pur. agt. 
Adv. Agcy.—Holden-Clark. 

SNYDER COACH, Galesburg, 
trailers. H. H. Snyder, gen. mar 

SPIFFYCRAFT PRODUCTS, 2211 Holland 
ave., Saginaw, Mich. House trailers, com- 
mercial bodies. T. J. Paquette, owner. 

SPLIT COACH MOTOR CORP., Broad and 
Walnut sts., York, Pa. Passenger trailers. 
Robt. C. Fluhrer, pres.; H. E. Henry, secy.; 
L. A. Sewell. treas.; H. D. Wilshire, gen. 
magr.; Paul E. Lease, chief engr., pur. agt.; 
W. M. Hart, adv. mgr. Adv. Agey.—W. M. 
Hart, York, Pa. 

STOUT ENGINEERING LAB., Inc., 2124 8S. 
Telegraph rd., Dearborn, Mich. Experimental 
engineering, engineering development,  re- 
search. Mobile home. Wm. B. Stout, pres.; 
Cc. E. Searle, secy.-treas.; Frank M. Smith, 
gen. wngr.; M. A. Mills, chief engr.; L. M. 
Marks, pur. agt. " 

SWANSON, S., & CO., Inc., 
Mich. Cedar Side coaches, house-display, 
log cabins. Swan Swanson, pres.; Carl P. 
Swanson, secy.; Kenneth McCready, treas.; 
O. S. Hansen, gen. mer., chief engr.; Wilbur 
Ostman, sales mer.; Geo. Hole, pur, agt. 
Det. Rep.—Grand Motor Sales, Davison ave. 
Adv. Agcy.—Commonwealth Ptg. Co., Grand 

* Rapids, Mich. 


ave., Detroit. 
trailer, J. O 
treas.; Claude 
Blackwell, adv. 
John & Adams, 


st., 
Ray- 
sales 
treas., 
Simons, 


1200 Rust 


Mansfield, 0. 


Hazel 
Iless, 


Muir, 
R. R. 


11765 Grand River, 


Mich. House 


Cedar Springs, 
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TOT-EM TRAILER CO., 348 Greenwood ave., 
Birmingham, Mich. Patented knee-action two- 
wheel trailer chassis and one-wheel trailers. 
Thos. B. Klingensmith, pres. Adv. Agcy.— 
Fred M. Randall Co., Detroit. 


TRAVEL CAR CO., Inc., 16431 W. Seven Mile | 
rd., Detroit. “Travel Car’’ house trailer, 
display trailer, horse trailer. J. P. Malley, 
pres., gen. mgr., Sales megr., chief engr., pur. 
agt.; F. F. Malley, treas. 


TRAVELING CABIN TRAILER CORP., 587 | 
Hollister Bridgeport, Conn. Cabin 
trailers. Seelinger, pres. ; A 
Kubler William W. treas. 


secy 


ave., 
W. J 
Ill, 


TROTWOOD TRAILERS, Inc., Trotwood, 
Camp trailers, light commercial trailers. 
F. Kuns, pres.; J. B. Flora, secy., gen. 
W. J. Wagner, treas.; J. A 
mer. 


TROUPER COACH WORKS, Millington, Mich. 
House trailers Wm. Porter and BB. K. 
Barber, owners. 


U. S. COACH CO., Champaign, 
1204-330 S. Wells st., Chicago. House and 
display trailers. Burt Serinkling, pres., chief 
engr.; Paul Date and M. D. Durham, vice 
pres.; M, D. Durham, secy., sales megr.; 
Paul Date, treas., pur. agt., adv. mgr. 

VAGABOND COACH MFG. CO., 500 
River ave., New Hudson, Mich. 
trailers. F. C. Burt, pres., chief engr. ; 
Miles, secy.-treas.; F. D. Boynton, L. 
Hinson, sales mers.; Geo. F, Miles, 
agt., adv. mgr. Det. Rep.—F. D. 
1132 Buhl bidg. 


VASSAR TRAILER WORKS, Vassar, 
House trailers. B. J. Roth and A. F 
owners. 


WAYCO TRAILER CO., 632 Madison ave., | 
Detroit. House trailers, store equipment. | 
I. M. Rosenthal, pres., sales mgr., adv. mgr. ; 
L. Rosenthal, secy.-treas.; O. Zrigler, chief | 
engr.; A. G. Ross, pur. agt. 

WHITEHEAD & KALES CO., 58 Haltiner st., 
River Rouge, Mich. ‘Carry Car’’ (automo- 
bile hauling trailers), heavy duty freight 
hauling trailers, house trailers, shop trailers. | 
W. R. Kales, pres.; L. J. Knapp, secy.; 
J. R. Weeks, treas.; John Gilbert, gen. mgr.; 
H. V. Collins, sales mgr.; I. H. Judd, chief | 


George 
Lind, 


secy. ; 


Oo 
Ray 
mer. ; 
Longnecker, adv 





Ill.; offices, 


Grand 
Ilouse 
P. C, 
M. 
pur. 
Boynton, 


Mich. 
Perry, 





engr.; Crosby Wyman, pur agt.; H ¥. 
Collins, adv. mgr. 

WINGED HOME TRAILER CORP., 411 House 
man ave., N.W., Grand Rapids, Mich. 
House trailers. Walter J. Conlon, pres., 
treas.; F. A. Schulte, secy.; B. F. Kenyon, | 
gen. mgr., sales mgr 

WOLVERINE TRAILER CO., 
House trailers. F. G. Field 
Field, partners; M. N. Field, sales 
pur. agt.; F. G. Field, chief engr 
Agcy.—Reed Weber Ady. Agency, 
Rapids, Mich 

WOLVERINE TRAILER COACH CO., 
Mich House trailers F. G. Field, pres., | 
sales mgr.; M. N. Field, gen. megr., pur. agt.; 
M. Athearn, chief engr.; Sentinel-Leader | 
Pub. Co., adv. mers. Adv. Agcy.—-Sentinel 
Leader Pub, Co., Sparta, Mich. 

YORK-HOOVER BODY CORP., York, 
House trailers, commercial bodies, school 
buses. H. D. Keller, pres., pur, agt.; L. A 
Dittinger, secy.; Edwin Ziegler, treas.; P. A 
Elsesser, chmn. bd.; Chas. I. Ziegler, sales 
magr.: Paul Murray, chief engr.; Albert 
Keller, adv. mer. 





Sparta, 


Mich 
and 


N 
mer., 
Adv. 


Grand 
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Sparta, 
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Engineers Study 
Trailer Effect | 
On Car Design 


(Continued from Page 16) 


at least half the excess load will | 
have to be carried by the car’s | 
rear springs. Another maker pro- 
vides dual axles and four wheels 
} on his trailer so that the load per 
wheel is greatly reduced and prac- 
tically no load is put on the auto- 
mobile, Rear springs should not | 
have to be increased in stiffness. 
If it is done, automobile manufac- 





AMERICAN 


| is 
| needless change, as most cars to- 


| surfaced highway 


|problems encountered 


turers cannot be expected to 


guarantee their rear axles. 


There seems to be a desire on 
the part of most users to have a 
lower rear axle ratio put in their 
car. All manufacturers queried 
have a lower ratio which is op- 
tional for mountain work. These 
ratios vary from 5 to 11 per cent 
lower than the standard ratio 
supplied in regular production. 
Unless a 10 per cent lower ratio 
available this seems to be a 


day have enough power to nego- 
tiate the modern cement or hard 
in high gear 
with a trailer weighing 3,500 

Further discussion of technical 
in towing 
trailers, and the effect they will 


| have on car design, will appear in 
| the next issue of the Trailer Trades 


section of Automotive Daily News. 


| pounds when loaded. The differ- 


ence in wear, higher gasoline con- 
sumption and engine noise and 
vibration attendant with the lower 
gear ratio are hardly worth the 
difference in hill climbing ability 
on high gear. Using the gears 
with the higher ratio will give 
better average speed in second 
and greatly reduce the wear in 
top when in level or rolling coun- 
try. 
ilustrates Point 

To illustrate my point, let me 
take an example of an 85 hp. 
modern car weighing, with four 
passengers and baggage, 3,500 
pounds. The horse-power to drive 
this car on a level concrete road 
is calculated and listed in the 
table below. A car with 30 square 
feet frontal area being assumed 
and rolling resistance 10 pounds 
per 1,000 pounds. A similar table 
is given for the combined load of 


a car and trailer. The latter in- 
creases the wind resistance to 60 
square feet and the load to 7,000 
pounds. The horse power required 
with this change is exactly double. 
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you can pull a trailer easily but 
why you cannot accelerate quickly 
or pull all the hills on high. The 
excess horse power in each case 
is given in the third and fourth 


HORSEPOWER REQUIRED WITH AND WITHOUT TRAILERS 


Miles Per 
Hour 
10 


20 
30 
40 


H.P. Required 
For Car Alone 
deh 2.2 

6.4 
14.2 
28.0 
50 24.7 49.4 
60 40.5 81.0 
NOTE: Excess horse-power is what is used to 
through dirt and gravel roads. If a lower 


3.2 
7.1 
14.0 


H.P. Required 


For Car and Trailer 


Excess H.P. 
Available 
Car Only 

10.9 


22.8 
32.9 
39.0 
40.3 15.6 
34.5 6.0 


accelerate the car and to climb hills or pull 
gear ratio than the standard 4.11 to 1 were 


Excess H.P. 
Available 
Car and Trailer 


19.4 
25.8 
25.0 


used it would be impossible to run much over 22 miles per hour in second, whereas 25 
and even 30 could be reached with this gear ratio. 


How much it amounts to is par-| 
ticularly interesting. It shows why | 


columns and tells the story better 
than words. 


JAailer Manufacturers: 


- WHAT ARE YOUR 


WIRING REQUIREMENTS? 


We manufacture wire and cable of all types and 


sizes to meet all the 
installations. 


requirements of trailer 


Packard's thirty-one years of ex- 


perience in the manufacture of automotive cable 
are available to your engineering departments. 


WRITE US ABOUT YOUR REQUIREMENTS. 


Packard Electric Corporation, Warren, Ohio. 


REG.U.S.PAT OFF. 


THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 





HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 


— 


* 


AMERICAN METAL PRODUCTS COMPANY 


DETROIT 


MICHIGAN 


“SAGINAW” 


Independent 


Wheel Suspension 


METAL TRAILER CHASSIS 





A NAME KNOWN THE WORLD OVER 
Hitch up your car to the BIGGEST PROFIT 


possibility in the Automotive business 


Get in on the ground floor, in the 
fastest-growing business in the 
world, with the fastest - growing 
To-day 
the public demands real homes on 
wheels when it buys trailers. And 
that’s what Aladdin builds—not roll- 


ing kitchens, 


company in the industry. 


or camping outfits. 
Aladdin’s 30 years of experience as 
the largest builders of ready-cut 
homes in the world has been put 
behind the new Aladdin 
Standard and Stream-lined trailers. 


line of 


The buying power, and manufactur- 
ing efficiency of the Aladdin organi- 
zation makes moderate prices pos- 
sible for real quality construction 
and faultlessly appointed interiors. 
Foot for foot, there’s more liveable, 
useable space available in an Aladdin 
trailer than any other unit on the 
road. 


That’s why people buy them. That’s 
why Aladdin dealers are getting set 
And re- 
member—more than two and a half 


for a clean-up in 1937. 


million dollars have already been 
spent to make the Aladdin name a 
household word! 


Hundreds of leading dealers have 
already seen the profit possibilities 
in an Aladdin franchise. Every day 
brings more letters, wires, and phone 
calls. Choice territories are being 


allotted now. 


Do you want to wake up your busi- 
ness with clean deal, cash sales, 
liberal discounts, on a real franchise, 
with a saleable model in every popu- 
Jar price class? 


Then you should be an Aladdin dis- 
tributor or dealer. Write or wire 
for our proposal to-day. 


Attach this to your Letterhead 


Pd 





